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HubSpot Background

A Founded 2006

ATeam 90 (15 MIT)

AA: $5m General Catalyst
AB: $12m Matrix Partners
A OutsideDirector:

Gail Goodman, CEO e
Constant Contact (CTC]SQ)" S

1,500+ Customers
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Outbound Marketing




Outbound Marketing I1s Broken

§ 800- 555- 1234
~ Annoying z
Salesperson
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Marketing Has Changed

1950 - 2000 2000 - 2050

P&G Google

ama;on.com'
MCDonalds S




The Good News!

s DAVID MEABRMAN SCOTT

A WORLD WIDE RAVE Book Q)

BRIAN HA’LLiGN“' ;?JHARME'SH SHAH
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Inbound Marketing

Blog SEO Social Media

Google
You £7 Live Search

L& Technorati® YAHOO!  Linked[(}}
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Proven ROI of Inbound Marketing

Estimated Relative Cost/Lead/Channel

PPC
SEO
Blogs/Social Media

Telemarketing

Email Marketing
Trade Shows

Direct Mail

0% 20% 40% 60% 80% 100%
M Below Your Average M Near Your Average [ Above Your Average

www.HubSpot.com/ROI



HubSpot Awards
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Proven ROI of Inbound Marketing

A Bridge Group Doubles Online Leads

www.HubSpot.com/ROI
Hubspt



HubSpot Inbound Marketing

Process Tools

Get Found Get Found

A Publish Content Mgmt

A Promote Blogging

A Optimize Social Media
SEO
Analytics

To To Io Do o

Convert Convert

A Test Offers / CTAs

A Target Landing Pages
A Nurture Email

Lead Intelligence
Lead Mgmt
Analytics

To To To Do To I»



Website Conversion Challenges

ATraffic Volume
ALead Volume
ALead Quality
AMeasurement
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Your website Is the
most Important marketing tool
that you have.
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Monopoly: Constantly Add Value

M Total Investment ¥ Rental Income

$800
5700
5600
5500
5400

5300
5200
5100

50

16 Hubsppt



Which Is better?

VvOoCcio

Products Case Studies

Methodology

Telecom expenses gett
Get expert help &

A Single Point of CG

vocio helps companies effectiv
relationships by giving them cont
offer industry best practice cost rg
optimization.

unications services and
telecom inventory and exp
and telecom service and m

Services We Offer:

Inventory
MNetwork Optir
Carrier & Contr3
Implementation &

On-Going Support Optimize
Support Inventory|
vocio employes a proven five-step
methodology for managing telecom
SErvices. Implement Contract
Solutions Raview

Cur clients, which include small businesses

to Fortune 500 enterprizes, have cut their

telecom expenses up to 60% annually by

employing our methodeology. We gauge

our success on our track record of savings

and client testimonials. Call us today at 888-200-8647 or 858-724-1100. ¥
a hard =ell from Vocio; the benefite of getting control and visibility simply spea
themselves.

VvOCio
=

News

5-15-08 Vocio case study
featured in Aberdeen Report
SMEs Love To Spend Money
on Wireless Expenses

AberdeenGroup

3-27-08 Vocio President
quoted in Network Waorld
Article:_How to Cut Mobile
Costs.

NETWORKWORLD"

3-15-08 Vocio among
companies listed in
landscape report: AOTMP's
2008 Wireless Mobility
Market Landscape.

AOTMP

1-16-08 Vocio Featured in
Small Business Computing
Article

Telecom Expense Management
Software for Mid-Market Enterprises

and

Leading Edge Software along with T
Wireless Experts to Help you Cont 8

= Eliminate all your paper
invoices and view invoices, '
expenses and inventory,
including wi
applicatig

less, from one

= No need to ™
data into spread:
generate reports. Do
Reports and Dashboards =
automatically generated for
each role within your enterprise

» Allocate costs and GL codes as invoices are received without
manual data entry. You can Self Manage the software or
Fully/Partially outsource tasks to Vocio

» Have an up-to-date inventory of lines, trunks, circuit ID's,
T

Instant Quote

Instant Quote Pricing Tool

Resource Center

3 Minute Video Demo
Software Screenshots
Download: Brochure

Telecom & Wireless BLOG

Client Success Story

"Managing Telecom charges
and information can always
be a challenge. Most
companies don't have the
benefit of accessing the
data from one location. The
staff at Vocio designed a
dashboard that tailored not
only to my needs, but
created logins and limited
access views for other co-

AWebsite traffic has doubled
AL ead flow has doubled

-- Noel Huelsenbeck, CEO, Vocio

You(TD

1 000/0:00 | <t | €9
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How to Increase
Traffic Volume



Inbound Marketing

Search Engines Blogs Social Media

L




Content Drives Visitors

A Search engines like fresh
content

A People like fresh content

A More tickets in the SEO
lottery




More Content = More Visitors & Power

Average Website Pages by Alexa Traffic
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More Content = More Visitors & Power

Average Website Pages by Page Rank
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What to Publish?

Blog

Podcast
Videos
Photos
Presentations
eBooks

Do o To To To Po o

News Releases

HubSpot's Inbound Internet Marketing Blog

iTunes

L
Foved

Videos | Favortes | Groups

flickr:

@ HubSpot | &4 (0) [ Account v | QuickList | Help | Sign Out

‘ [ [ Search ]

gne as mvelpe70 & Hep

Sign Out

HubSpot's Slidespace

e: Hub Slideshows

HubspHt

HubSpot Marketing
Tags: inkound marketing, marketing,
internet marketing, SEQ, =ocial media,

Celebratin
HubSpot -
S Tips To Turn Your

Hubspot's Slidespace | Slideshows | Favoerites | Comments | Wall

Home You Organize Contacts Groups Explore Search HubSpot's tostrea Search
N Hello, guest! (Login/Signup) ' All Langua
g slideshare
Home = My Slidespace  Upload Community Tags Widgets

Contacts | Groups

7 (7 public)

Rethinking our Marketing

Deing a

blog, blegging, enline marketing,

Viebzite into a Mar.

for Mark:

HubSpot, Website Grader
Lazt login: 1 week ago

& Add HubSpot as contact

Z Post on HubSpot's wall

Q_,) Send a private message

1

2 1 comment

Hubsppt



Optimize Your Content

BETA

Page Grader Detail

W hubspod.cornsbroducts,,

PAGE GRADE TOP 100 KETWORD RANKS INTERMAL LIMKS VISITS
4TH MOST POWERFUL PAGE 0 I THE TOF 10 40 OUTBOUMND LINKS J07TH MOST TRAFFICKED PAGE

On-Page SEO

ITEM STATUS =
Page Title Internet Marketing Software Products 4
Meta Internet Marketing Software from HubSpot to generate mare leads from your website using SEC and other Internet _
Description marketing techniques for search engines and wehbsite promotion _*

Y ¥our meta description is longer than 150 characters. Descriptions in excess of that length are often truncated by search engines.
We recommend shortening your description to avoid this possibility.
Your meta description is not unique across all pages that PageGrader has indexed. We recommend that you try to give each page
a distinct description.

More Info..,
Meta . .
product, hubspot, lead software, Internet marketing software, products, marketing saas o
Keywwords
Lirl http: /S wwew hubspot.com/products/ L
H1 There are 1 hl tags on this page. o
Images Check below for page improvements you can make regarding images on this page.

Hubspt



Optimize Your Content

current articles | £ RSS Feed
Create Article | Drafts and Pending | Options

Preview Save Draft

Article Advanced

*Title

You Are Not Born Digital Native, You Become Digital Native

* Article Body
B 7 U = T i e
While vou are still trying to figure out the Broadcast Yourself A
concept, your 8-yveard-old niece is probably making her own E
YouTube videos, "The changing nature of human relationships is
second nature to some, and leamed behavior to others," wrote
John Palfrey and Urs Gasser in Born Digital: Understanding the
First Generation of Digital MNatives. If new technologies are second
nature to you, will you ever express yourself as well as a Digital

MNative can?
L. -

In his 2001 article

Mimital Matives v

&, Title Missing Keyword
The title should contain at least one of the keyword phrases that you've entered in Keyword
Grader, Place your keyword as early in the title as possible,

%, Article Body Contains Nonstandard Images
The blog post contains images unrecognized by some browsers, Please convert your images

to either .jpg, .gif, or .png.

Y. Too Few Meta Keywords
Tour meta keywords should be a comma-separated list of your targetted keyword phrase and
its wariants (plurals, misspellings, conjugations),

%, Meta Description Missing Keyword
The meta description should contain at least one of the keyword phrases that vou've entered
in Keyword Grader. Including keywords will also encourage Google to use your description in
search results.

Hubspt



Publish Contentto S

oclal Media

HubSpEt
Blog Best Articles Free Ma

HubSpot's Inbound Internet Marketing Blog

Current Articles | Fj RSS Feed

Launching A Business Blog? Avoid This Common URL
Mistake at Blogspot and Typepad
23 digg it | & reddic | m delido.wus | D stumbleUpon

Possibly the most frequent guestinn neonle a5k me when it comes tn setfing un a husine

hlog is wi Broagcastyoursel
trutgh i tH Yﬂll Tllbe ‘.‘.vrarlt?ﬂ'lde Engllshr ) -
; T
is an anal} | Home | Videos | Channels ‘ Community ‘ ‘
drawhback] .

You Oughta Know Inbound Marketing

1. Use
idea
YO,
probl
links
mow
compy
therg
getti
webg

1187253 | «fi| EH €9

watch in high quality
Views: 40,694
M Flag

Rate: k K X % ¥
& Share

120 ratings

@ Favorite E

@

Playlists

4] StumbleUpon

Discover new sites

del.icio.us

your hookmarks

(M Tube:

Broadcast Yourself

flickr

facebook

®eeTA

MIXX

wour blend of the web

Hubspt


http://www.mixx.com/

Soclal Media Drives Real Traffic

HubSpot Blog Referrals (Q1 & Q2 2009)

Others

stumbleupon.com (6.1%)

twitter.com (9.2%)

website.grader.com (10.2%) Google [search] (22.9%)

hubspot.com (10.8%)

>15% Social Media; 22.9% Google

. Hubspt



Publish Content to Social Media

m Home Profile Find People Settings Help Sign out

Wire Fence Company Uses Social Media
to Get 850% More Leads http://hub.tm
/?2ZJNpi

zroo PM Jul z0th from HubSpot
Mike Yolpe Why You Don't Date Outhound Marketers [Cartoon]

YWhy You Don't Date Outbound Marketers [Cartoon]

"B 10hours ago * Comment * Like * Fiead Whey You Don't Date Outhound Marketers [Cartaon]
-

at

Plils

How To Promote An Event With Inbound Marketing - On Video!
Posted by Ellie Mirmman on B, Jun 12, 20009 @ 0800 AM

—
< 3 digg it m delicious ‘@StumbleUp@n Bl Facebook 1 Twitter [ Linkedin >
\

Yesterday [ did a presentation on How to Promote an Event with Inbound Marketing for the Lower

Colorado River Authonty (LCRAY Social Media Marketing conference, Since I'm here in Massachusetts, and

Hubsppt



How to Convert
More Leads



Lead Conversion is Critical Step

Conversion is where we take
what we have spent time and
money to get (visitors) and
change it into something

valuable to marketing (leads).

A cost becomes a benefit.

Target Market

Website Visitors

Leads

Opportunities

Customers

Hubsppt



Conversion Tips

1. Call to Action
2. Offer
3. Landing Page

Hubspt



Calls to Action



Call to Action Tips

AAction Oriented & Positive
AClick here! Sign up now! Tweet this!

ASimple & Clear

AMake it Pop

ALink Both Text & Images
ATargeted to Audience

Hubsppt



Call to Action

& Internet Marketing Software | HubSpot - Windows Internet Explarer [ [ P[]
@u > |E http:f fwnannrhubspot.corm/ - | +4 | A | | boston conwvention bureau P -
File  Edit MWiew Favaorites Tools  Help
i —E SAP United States - SAP - Business Software Solutions Applications and Services - Windows Internet Explorer o |2 |3
vr gk [E Internet Marketing -
—_— @u v |3’ http:/ A, sap.com/fusafindex.epx v ‘ ‘7l X I ‘ boston convention bureau pe -

File  Edit View Favorites Tools Help

- : >»

W ke ‘_’.7 SAP United States - SAP - Business Software Solut... ’ | 3 Home  ~

a

HubS

Home Country Sites Logln  Create Newv Profile | Contact SAP

INDUSTRIES SAP SOLUTIONS

The only industry that really matters is
yours. So there's no such thing as a
generic industry solution from SAP.

Discover the business-building
benefits of the proven and flexible
SAP solutions for...

~ Yiew our solutions for your Large enterprises

industry Small and midsize companies
L " ¥ =
SAP SERVICES ABOUT SAP
HubSpot In e 1 e B
At SAP, providing superior services and With more than 41,200 customers, it's no %
. support through your solution life cycle wonder SAP is the recognized leader in
HUbSth 15 an Inter is just standard operating procedure. collaborative business software.
YOUF company to ge
Explore SAP Services Learn more about SAP

moare prospects to oy
leads, HubSpot soft
producing useful le:
more effectively. Hu
staff, and is designd
techie, Our compar
featured in the Wal

SAP AND BUSINESS OBJECTS JOIN TO ACCELERATE
LEADERSHIP FOR BUSINESS USER APPLICATIONS

. Read the announcement

€ Internet | Protected Mode: On H100% -
i1 onDay |

Hubspt




Call to Action on Every Page

& Internet Marketing Company - Windows Internet Explorer =n = =
@ O - |E] bitkpef A hubspot. comdTnternet_Marketing_Cormparny - | ‘f| X | | Google L vl
Eile  Edit Wiew Faworites Tools  Help
T IE Internet Marketing Company l_‘ 4 ﬁ Home = ”
WEESITE GRADER DAILY HUB SIMALL EUSINESS HUE i

HubSppt

Home Products Blog Marketing Tips Demo

m

IManagement

About HubSpot

Board of Directors -

When/Who?

News

Press Foom The founders of HubSpot met at MIT in 2004, Both were interested in the transformative impacts
of the internet on small businesses and were early students of webZz.0 concepts, The discussions

Contact Us and early work were on-going for two years and in June of 2006 the company was officially

founded and funded. For more information about them, see our management page.
Fartner Frogram

Carears Why?

|

The most interesting aspect of the internet's impact on business from HubSpot's perspective is in
RequeSt a Demo how it has changed the nature of shopping and subsequently the shape of every vendor's sales
Turm your WEbSi_tE into a funnel, Ten years ago, if a company was interested in buying a new productfservice, it started by
g';rrll;?;'tr;gmrg?,;hl'g:dinf = attending trade shows, reading industry journals, and going to seminars to learn more. Early in
the shopping process, it would engage directly with the key vendors' (sales) people who would
feed them asymmetric information from the top of their sales funnel to the bottom of their funnel
Today, that same process looks very different. The potential customer starts in Google by

The ‘all-in-one’ searching on relevant keywords, The prospect would spend time on each vendor's site, subscribe -
E;B a Internet | Protected Mode: On o (1]
 —__________________'=» Ir i e _ . _95°91 /3 |

35 Hubsppt



Action Oriented & Positive
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