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HubSpot Background

ÅFounded:  2006

ÅTeam:  90 (15 MIT)

ÅA:  $5m General Catalyst

ÅB:  $12m Matrix Partners

ÅOutside Director:

Gail Goodman, CEO 
Constant Contact (CTCT)

1,500+ Customers



Outbound Marketing



Outbound Marketing is Broken
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Annoying

Salesperson
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Marketing Has Changed

1950 - 2000 2000 - 2050



The Good News!



Inbound Marketing

Blog SEO Social Media
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Proven ROI of Inbound Marketing

www.HubSpot.com/ROI



HubSpot Awards



HubSpot Buzz



Proven ROI of Inbound Marketing

Cilk Arts Increases Leads 500%

Makana Solutions 3x Leads, 2x Conversions

Vocio Pays for HubSpot 30x Over with New Leads

Objective Management Group Grows Leads 360%

Bridge Group Doubles Online Leads  

www.HubSpot.com/ROI



HubSpot Inbound Marketing

Convert

Get Found

Get Found

Å Publish

Å Promote

Å Optimize

Convert

Å Test

Å Target

Å Nurture

Process Tools

Get Found

Å Content Mgmt

Å Blogging

Å Social Media

Å SEO

Å Analytics

Convert

Å Offers / CTAs

Å Landing Pages

Å Email

Å Lead Intelligence

Å Lead Mgmt

Å Analytics



Website Conversion Challenges

ÅTraffic Volume

ÅLead Volume

ÅLead Quality

ÅMeasurement



Your website is the

most important marketing tool

that you have.



Itôs Like Monopoly

15



Monopoly: Constantly Add Value

16



Which is better?

ÅWebsite traffic has doubled

ÅLead flow has doubled

-- Noel Huelsenbeck, CEO, Vocio



How to Increase 

Traffic Volume



Inbound Marketing

Convert

Get Found

Search Engines          Blogs          Social Media



Content Drives Visitors

ÅSearch engines like fresh 

content

ÅPeople like fresh content

ÅMore tickets in the SEO 

lottery



More Content = More Visitors & Power
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More Content = More Visitors & Power
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What to Publish?

ÅBlog

ÅPodcast

ÅVideos

ÅPhotos

ÅPresentations

ÅeBooks

ÅNews Releases



Optimize Your Content



Optimize Your Content



Publish Content to Social Media

http://www.mixx.com/


Social Media Drives Real Traffic

27

HubSpot Blog Referrals (Q1 & Q2 2009)

>15% Social Media; 22.9% Google



Publish Content to Social Media



How to Convert 

More Leads



Lead Conversion is Critical Step

Target Market

Website Visitors

Leads

Opportunities

Conversion is where we take 

what we have spent time and 

money to get (visitors) and 

change it into something 

valuable to marketing (leads).

A cost becomes a benefit.

Customers



Conversion Tips

1. Call to Action

2. Offer

3. Landing Page



Calls to Action



Call to Action Tips

ÅAction Oriented & Positive

ÅClick here! Sign up now! Tweet this!

ÅSimple & Clear

ÅMake it Pop

ÅLink Both Text & Images

ÅTargeted to Audience



Call to Action

What do I do here?



Call to Action on Every Page

35



Action Oriented & Positive


