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Why Use Video for Marketing?

Video is gpowerful mediumthat manybusinesdolkstimidly avoid After all it canappearvery
complex!What tools do | use? How do | know what to make? How on earth am | going to
explain the value of this to my boss?

If you answer these questiongideocan bea majorasset to your business. Appealing to both
audio and visuakensesvideo is powerfylemotion-evoking content that people love to share.
Marketers can use video to generate traffic to their websites, build brand lgererate
inbound links (which can helpith SEO) androw social media reach.

This @ook answers the basic questi®most maketers face before diving into videlb.is
different from other video tutorials because it covewideo production from a business
perspective Specifically, it explains how you carsevideo to reach youmarketinggoals.It
walksyou through the entirgorocess of developing your video ides, well agilming, editing,
publishing and promoting. By following this guide, you will be able to create your own video
masterpieceand see amazing resalt

C¢Rebecca Corliss

HubSpot

Part I: How to Develop Your Video Idea

1. Decide What Type of Video You Want tedie

There are many different types of videos you can makkich type of video is righor your
project? That depends dmow you want to film your video and what the purposeyotir video
will be.

Pick a video type for this project. For example, you could
make a:

Qreative2 NJ & @ided\N f £
Howto video

Video interview
Talkshow-style video
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film in HD? Do you want to record using a 16:9 (or wide screen) aspect ratio? (Many companies

do!) Perhaps you will create a stationary set, and use a tripdidim your video. Maybe you will

hold the camera while recording. To help you decide, watch other videos to see what you like.

2. Set Your Videodals

I NBlFGAy3a @GARS2 Aa | 24 2F Fdzys odzi & gAGK |
the video you produce. What do you want to achieve from your video?

Suggestedsoals
L y ONEBilecit@ffica (2 @&2dz2NJ O2YLI yeQa ¢SoaArads
DNRg @2dzNJ , 2dz¢dz0S / KIFyySf Qi &dzoa ONR O SNA

Grow your blog RSS subscribers

Build inbound links into your website

Develop compay personality and brand

Recruit new employeesr build company culture

Increase brand awareness (search traffic for your company name)

NoOhAWNE

] [ Website visitors who searched for the term "HubSpot" ].

May 2008 Jul 2008 Sep 2008 Nov 2008 Jan 2009 Mar 2009 May 2009 Jul 20038 Sep 2009 Nov 2009 Jan 2010

3. StoryboardYour \Wdeo

Storyboarding is a technique toap out a video sequence prior to filming. In true form, a video
producer would draw the scenes on paper as they would appear on camera. For marketing
purposescreate astoryboard in written formto LJt 'y T2 NJ @ 2dzNJ dARS2Qa 02y

A. Rck your topic.Whatwill your video catent be about? This could besampleinterview
subjector a complexlot and storyline Brainstorm the topic of your videwith a team
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In your brainstormyou couldask:

e 2 KI 0Qa indthsddzédiaNdn the news?

e Does someon@ our commny have an interesting talent?
e Couldwedo a paody of a popular song? TV show?

e What does our target audience find funny?

e What does our target audience want to learn?

B. Write the scripth y OS  §i2kdaQadirSopic,you need to write your scriplf your video
will require multiple shots, characters and scenes, scriptyoutr video in detail. Be sure to
include the sets, stage actions and dialogue.

If your video will be mostly conversational, create a lidbwlfeted notes. It will kep you
organized during filming and save you time later.

C Decideon & 2 dzNJ @ A-R-&@iddarco Ofterf, inarketers leave @ A RIGRa@t@nto
the very last minuteDecide what your catb-action will be while writing your scripWhat do
you want people to do after they watch your video?

Be sure to onnect your calto-action with the goal you set for your video.
Here are somealtto-action examples:

e Google [your company]

e Subscribe toyjour company] on YouTube
e Waitch this next video

e Friend us on Facebook

e Subscribe to our blog

You Oughta Know Inbound Marketing
HubSpot 157 videos |=| Subscribe

G()(. JS[C Dound Manceng [Smrn ]

HubSpot — — http:fhubspot.com HubSpot's Rebecca Corliss sings her = 70,878 =
heart outabout the horrible life of an outbound marketer... views
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LGQ&a Ffaz2 AYLERNIFYyS&NE2SNBNMR O didedchlbty-Stii 4a © 2 NI
possible If your calto-action (or the video itselfls too corporate in naturgpeople will be

discouragedrom sharingt with their network, decreasing it OK® , 2dz R2y Qi g1t y
thAy 1 @2dz2NJ OARS2 Aa | O2YYSNDAFIE AF GKFGQa y2i

Part Il: How to Record Quality Video

There are threekeyfactorsthat determine the quality of your videwideo picture audio and
lighting.] S NB Qt& suécged with each factor:

1. Set the &nefor Your Video

2 KSYy FTAfYAYy3IAS ZAndidEniembesdétidils adednuzdtiand! &dr k&mple, if
@2dzOQNB dzAAy3 | GNALRRI YI1S adaNB AdGQa fS@St o
information on the wadlin the background?

Also, make s your scenes stay consisteaiso known as maintaining comaity. Thisis
incredibly important for posproduction and editing. Was there a mug on the table in your first
take that somebody moved igour second take? If you use clips from both takes, it will look
awfully strange when a mug suddenly appears!

2. U Specific Camera Shots and Fikohhiques

How you film your video can make your content more interesting and add a touch of
professionalism. When filming different scenes, think about the best angle and perspective for
each shot.

Over ShoulderThis is a great angte show the
perspective obne personlistening to another
person Thistechniquecould be usedluringa
camera interview on charactedialogue. To get
this shot, put the corner of the camera directly
0SKAYR a2YS2y Sanusedhic2 dzt
technique with multiple people tocapturethe
dynamic of a conversation.

)—,. y |

=T am
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Low-Angle ShotThis camera angle is dobg putting
the camera below amdividual, pointing up. This gives
the person on camera an essence of power and
strength. These shots may be great for presidential
figures, bosses and heroes.

High-Angle ShotThis shot is the exact opposite of the
previous shot, with the camera albe the actor pointing
down. This shot makes the character seem timid, lost or
young. This would be a good angeeshow an adult ‘
looking down at a child or a superior looking down at a
scared employe&vho isabout to be reprimanded.

Bust Shotif you are filming aideointerview, this would
be the best shot to use. Frame your characters from the
belly button up, or lap up if they are sitting. This shot is
important if you need to sehand motion and

interaction.
Close UpThisshotshowsdei A f 2F | .0 >
andfocuzs2y | OKI NI} OGSNIDa ¢ 8 o 2dZ R

be a good shot to use if a character is feeling an
intenseemotion or has an epiphany.

\\\\\\
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ProTipl:! & @2 dzQNX 3ISGGAY 3 takéniultipleBhots RodrdtieA RS2 F22 0 |
LIS NE& LIS O i Alehsietto ediil yaur footadgter when you have lots of variety to work
with.

'{} n
180 Degree RU|e ProTip 2: When filming multiple angles in one
a0SYySs> YIS 4&dzNBegréeRdziTRdict 2 4
'] This rule ensures that the people in the shot
, maintain the same left/right relationship. If the
'j camera passes this line, it appears awkward to the
viewer and makes your characsappearto
GasgAidoOK LI OSade

3. Record Qality Audio

Having higkguality audio in your production Bvenmore important than having a perfectly
ONR &L LAOUd:NB® t S2LX S ySSR (2 KSINI GKS RAIf 23

Quiality Audio Checklist

1. Plugheadphonesnto the camerato listen to the ,
audiofeedwhA £ § & 2 dZQNB NB@2
will be able to hear more detail.

2. Always do a sound check befgreu officially
begin recording. keck audio levels and sound
quality.

3. Remove all background noiséspossible Check
for buzzing from items like refrigerators or
ventilation systems.

4. Avod filming in open rooms with tiler other building materials that could create
echoes.

5. Make sure you stopr pauseyour recordingh ¥ & 2 dzQNB  audribiSeNIk&lzLJG SR 0 &
sirens or construction.
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Use Lavalier Mics tolndividually Mic EachPerson inYour Video:

If you are recording an interview, you may want to individually mic each pecsorake sure
GKS az2dzyR 02YS&a Ay f2dzR FyR Of SFN¥» C2NJ 0KAa @
Gf LISt YAO®PE [ @ YAOa NU AL F2560 2A IO KLSSINEF2NBOYA O 2L

1. Check what kind of audio input your camera ugbtost likely it will be XLR or 1/8ch
input.)

2. If you are putting a mic on each person, use a soundboard to collect all of your audio
feeds. Connect the soundboatd the camera

3.LFT &2dz R2y Qi 4| yuhenugng tedrfcs,use asplidey t® énritwaR
feeds into one jack. Howevehis maydecrease theudioquality or cause a slight
buzing sound

4. For wireless mics, clip the transmitter onto the pandmeing recorded Make sure they
turn the transmitter on!

Use a Boom Mic to Record aScene

If you are recording a vidagsing a hanéheld camerg you may want taussea boommic. A
boom mig or shotgun micis a directional miophonethat connects tathe camera. For most
boom mics, you will need a camera with an XLR input.

4. Use Goodigihting

Lighting isanincredibly importantfactor in video qualityWithout good lighing, your video
could look darkgrainy or even discolored. Good light also helpsoee awkward shadows and
increasathe clarity of your picturé

One@SNE AAYLI S fAIKGAYT ( £ 2 ad
LI2AYy G f A3IKGA yidie you Raskeiakey G | "
light, a fill lightand a back ohair light.

1. Keylight: This is the primary light fawy the
person being shot

2. FillLlight: This light is slightly to theght or left
of the personand fills the areavith light.

3. BackLight (or Hair Light): This light goes
directly above and behind thsubject. This
NEBY2@dSa aKIFIR2g¢a | haRa :
nice glow
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What should you avoid when lighting your set?

1. Avoid recording a scene with a window in the background. This will cause your subjects
to be dark and difficult to see.

2. Avoidcreatingshadows as much as possible. If you see people makatpsls on the
wall, you may need to rearrange your lighting ang@eord previous shots.

3. Avoid washing out the people iroyr videos withstronglighting.A person who is
G ¢ | a K Sappearszigry pale on camera, making it difficult to Seedetail ofthat
persor® face.

ProTip: ¢ dzNJy 2y GKS a1 SoNY ¢ aSaGdiAay3a 2y &2dzNJ Ol YS
washed out from too much light.

Part | Il: How to Edit Your Footage

During the @liting processyou turn your video footage inta final product!Editing is a
detailed-oriented process, andsall changes can have a big impact on the quality of the final
product. Askyour colleagues for feedback along the way.

1. Use Video Editingodls

BeginnerEditing Tools:

iMovie is an Apple poduct that comes free on all

al O O2 YLzl SNE& danddipsiyle I I NB |
tool to do easy, yet professionguality videos

(iMovie exports video files as .mov

Camtasigsa¢ SOK{ YA G K LINRRdzO0O (Kl
creating screencasts and editing veignge

videos (Camtasia has uaitiple video exporting

options)

Windows Movie Makeris a free Microsoft product with similar features to iMovik.
also makes slideshow8/Nindows Movie Makergorts video files as .wmy
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Intermediate/Pro Video Editing Tools:

Final Cut Express / Final Cut Rs@n
Apple productwith more features to

fine-tune video and audiocorrect , B

color, generate text and effects, create = s o —_.i;.
advanced transitions and mordzinal | jj:[’ﬁ.._: . TR :
Cut Pro or studio products are pricy -.. | -

TheExpress version is only $200. == e

i T

Avidisa PC poduct for advanced film editing with similar featuresFinal Cut

2. Import Your Meo Into an Editing Dol

Most often, the video file the camera creates will not be something that you canaidglrop

onto your desktop. Instead, you will need to use either an import or capture video feature in

your software. There are multiple ways to import your video footage onto your computer
RSLISYRAY3I 2y (KS OF YSNI Ohcg fourifost&ye isnyduil ¢ | NE & 2 dzQ
computer,your video editing tool will allowgu to edit and view the footage.

/| KSO1 @2 dzNJ Ol MeSmhbwQdiconvdctyt tzlydur cdnguter. Most likely, you will
need a firewire oraminiUSB cablel Q& | 322 R ARSI onban ektdfialz NI & 2 dzl
hard drive, as video files are large and take up lots of space.

If you are using a simple camera like a Flip or a Kodak Zi8, both conveniently create .mov files,
which can be viewed on your computer without a video editing tfidhese ameras are great
for beginners, and can even record in HD!

3. Choose Your Content antipS

The hardest part of editing your video is deciding which clips to use and which to throw away.
Youmay end upiscardng 50-75% of your original footagéd. you will bepublishingyour video

to the web as part of annbound marketingcampaign, a shorter final prodt is better. People

gAOK o0dzae 220a R2y Q0 KB@S GAYS G2 41 §OK fSy3i

Cutyour video footage into individual clips aedcludell KS 2y S& @& 2 dzorgahiyeQ i dza S «
themini2 &2 dzNJ SRAGAY I vty @iginaldiptSt Ay S G2 FfA3Ty
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4. EditYour Clips dgether

After yourclipsare organizedyou need to piece them together. There are many different
techniques to transition between clips depending on the effect you want to create.

Fadeln/Fade-Quts: A video that begins suduhly (or loudly) can be jarring. A good technique is
fadingin both visual and audio of a video. Most often, you will want to begin your video with a
fade-in, and close with a fadeut. A fadein is an approximately ongecond gradual transition

at the beginning of a clipFadeins and fadeouts canalsooccur between clips if you are

depicting the end of a scene and the beginning of something new.

Cut: A cutisa quick edit between video clips where one immediataiysto the next without
adding a trangion.

Dissolve: This editis a gradual transitiobetween clipsCNRE Y (G KS @ARS2 @ASHSND
he or she will see a neulip appear as a clip ends. Theshniqueis goodto transition between
an image and the beginning of a video interview.

ProTip: If you are using a simple video editor and you want to add an image at the beginning or
end of your video, use PowerPoint! You can design a slide and save it as a .jpg image. Most
editors will allow you to drop it right into your timeline.

5. Develp Advanced Audio Editindifis

CarryingAudio Over to the Next Aip: If you are using an editor like Final Cut or Avid, you can

have multiple overlappingvideo and audio tracks in one timeline. For smoother and more

seamless transitions, allow the audio of somesctipcarry over to the next clip. For example:
whenwatching one person talk to another person, cut to a close up of the person listening

whilS &2dz adAftf KSENI GKIFIG LISNA2YQa @2A0S GFf {AyY:

AddingMusic Music is a great way to make your video more interesting. &dcmatictune
during a moment of tension. Use a low, cheerful track in the background of edweideo.
However, never use copyrighted music in your videt you do,video-sharingsiteslike
YouTubewill remove your audipor worse, you could get sued. Find creative commons audio
files (Final Cut Studio has a ton) or make your ovasid
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6. Export Your Videlmto a Sharable Filedfmat

After you are happy with your video editing, you will needekport your video. Some tools like
iMovie and Camtasia have simple settings that let you export your video in a format specific to
the site where you will upload theideo. Tools like iMovieanupload your new video tgour
YouTube account for you.

Often, you will be exporting to .mov or .adepending on the editing tool. Both work well for
uploading to theweb. If you plan to use your video in an iTunes video pstdgau will want to
export to an .mp4 format.

Pro Tip:Forexporting HD videpuse the original video resolution you imported for the camera.
It will give you a very lardgde, but it will be crisp and clear. Whexporting HD for YouTube
use1920 x 1080 (1080p) or 1280 x 720.

Part IV: How to Publish and Promote Video

hyOS @2dz2NJ FAYI £ LINRBRdzOG A adedda? theldorfl ioSeeWheieQa G A Y
you decide to publish should align with the original goals of the video.

1. Upload to YouTube and Other Video SharingsS

YouTube is the second largest search engine and an incredibly popular video viewing website.
Twentyfour hours of video are uploaded to YouTube every 60 seconds!

1. Create aYouTube Accourit ¥ € 2dz K
yet. Edit it with your information, logo, etc.

2. Upload your first video.

3. Add an intriguing title and add tagisat
folks might use to search for a video like
yours.

4. Adda URLlinkingto your website (or a link
of your choice) at the beginning of the
video description, followed by a sentence
or two about your video.

5. Save and puish!
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