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What Is Inbound Marketing?

Process

Get Found

Publish
Promote
Optimize

Convert

Test
Target
Nurture

Website Visitors

Customers

Tools

Get Found

* Content Mgmt
* Blogging

* Social Media
« SEO

* Analytics

Convert

* Offers/ CTAs

* Landing Pages
Email

* Lead Intelligence
 Lead Mgmt

* Analytics
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Social Media Feeds the Funnel

Blogging SEO LinkedIn Email Pay-Per-Click

Website Visitors

LinkedIn —

-

- Customers
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How to Get Started

Listen

Share Your Content

o

Listen More

Build Relationships Hubsasbt



I. About Inbound Marketing
» Il.  Overview of LinkedIn for Marketing
IIl. Questions From the LinkedIn Group

HubSppt



Setup Your Profile

Mike Volpe (1- el | 75% profile completeness

%P Inbound harketing at HubSpat
Greater Boston Area | Internet Complete your profile quickly

a Import your résume to build 2 camplete profile in

Mike Yolpe See me speak @sofresh in Portland, OF on March 29 - http://socialfresh.com Minutes.

fportlands 21 hours ago

Profile Completion Tips {vhy do this?)

Current

Board of Advisors - Marketing Advisor at Aprigo [T
* VP Inboun« Marketing at HubSpot[T & Add WOUF sUmmary I:+5':J-":I

Past Director, Marketing Operations at Salidworks CF o

» Business Development Manager at Found & Add your specialties (+5%)

e hiarketing Manager at Gazoontite.com _

see all.. &0 Ask for a recommendation (+5%)
Education e hiassachusetts Institute of Technology - Sloan School of
Management

+ Bowdoin College
Recommendations 14 people have recommended Mike
Connections 500+ CONNECtioNs
Websites e HubSpot - Internet Marketing

o Marketing Speaker
s bdarketing Wideo Podcast
Twitter NEW e myolpe

Public Profile http: Awsies linkedin.comdndmikevolpe
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Build Your Network

Your Network of Trusted Professionals

Yfou are at the center of your netwark. Your connections can introduce you
to 8601 500+ professionals — here's how your netwark breaks down:

Your Connections
@ Your trusted friends and colleagues 770
. Two degrees away +
@ﬂ Friends of friends; each connected to one of your connections 235,200
Three degrees away +
Reach these users through a friend and one of their friends 8,365,400
Total users you can contact through an Introduction 8,601,500+

12,549 new people in your network since February 23

The Linkedin Network

The tatal of all Linkedin users, who can be contacted directly through Infdail.

Total users you can contact directly — try a search now! 60,000,000+

More About Your Network

159 B 1. Greater Mew York City Lrea
- 4 REGIONAL ACCESS 12% W 2. Greater Boston Area

L

_ _ i g% B 3. San Francizco Bay Area
" Top locations in your network: 3% I 4 Washington D C. Metro Area

3%l 5 Greater Los Angeles Area

& Your region: Greater Boston Area
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John McTigue Rebekah Donaldson

Inbound Marketing Strategist CEO at B2B Communications
www.Kunocreative.com www.b2bcommunications.com
Cleveland/Akron, Ohio Area Sacramento, California Area
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Jennifer Stalford

Entrepreneur, Real Estate
Investor,

Charlotte, North Carolina Area
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Lesley Hansen

Marketing Director TeleWare
Group

Darlington, United Kingdom
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Teri Gidwitz
Digital marketing leader
Greater Chicago Area
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Teri Gidwitz
Digital marketing leader
Greater Chicago Area
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Erik Fisher

Masters of Education
Online Program
Representative at Indiana
Wesleyan University
Indianapolis, Indiana Area
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Jackie Kaufenberg
Marketing Manager at
Altimate Medical Inc

Greater Minneapolis-St.

Paul Area
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Anand Thaker
Online Marketing Manager
at APX, Inc

Birmingham, Alabama Area
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Website Visitors

4

$

Customers
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Track visitors.
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Track leads.
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Track customers.
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. . o Social Media
SEO Visitors Blog Visitors PPC Visitors Visitors

4 ¢ 4 4

\ ¢ \ 4 \ ¢ \ 4

SEO Customers  Blog Customers PPC Customers Social Media
Customers
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Net
Visitors Leads Conversion Customers
Conversion

Twitter 3,289 17% 0.4%
Facebook 504 75 15% 6 1.2%
Stumbleupon 511 28 5% 1 0.2%
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Final Thoughts ...
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Thank You!

Sign up for a free trial of HubSpot:
www.hubspot.com/free-trial/

LinkedIn: www.linkedin.com/in/rickburnes
Twitter: www.twitter.com/rickburnes

LinkedIn: www.linkedin.com/in/elliemirman

Twitter: www.twitter.com/ellieeille
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