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What is LinkedIn ?

LinkedIn is a social network with ov&3 million users that enables you to make better use of your
professional network and help the people you trust in retdtis.no secret that.inkedInis a great place
to network professionally, post and find jobs, and answer questions and build thought leadérghip.
probably the most obvious way to identify influential indivals at speific organizationsA search for
your target business or title on LinkedIn wakéntify people you may already be connected with, either
directly or through your connectionkinkedIn is a great tool tieverage your existing contacts to
connect with p@ple andfind potential customer®nline.
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Chapter 1: Profiles

1. Set up Your Profile on LinkedIn

Setting up a LinkedIn Profilefree and quickYou will receive a confirmation email to activate
your profile and then you are set to expand your network.

Linked

Home What is LinkedIn? Join Today Sign In

Over 85 million professionals use Linkedin to " Join Linkedin Today '

exchange information, ideas and opportunities First Name: |John

‘5:;&.“ Stay informed about your contacts and industry Last Name: Smith

a ;‘Z Find the people & knowledge you need to achieve your goals Email: |john.smith@gmail.com

ﬁ Control your professional identity online Password: |[seseeeees

6 or more characters

Already on LinkedIn? Sign in

Search for someone by name: |First Name Last Name [ Go |

Linkedin member directory: abcdefghijkimnopqgrstuvwxyzmore | Browse members by country

Complete Your Profile

1 Complete yar profile. Your profileshould be 100% completAdd work experience,
schools, and other relevant information about yourséfople searching fotontacts
will make a decision to connect or not to connéetsed on the information you provide
in your profile A omplete profile will increase your visibilignd help you get found by
employers, recruiters, and prospects.

1 Uploada profile photo. Peopleare more likely to connect with you if thegcognize
your face and they feel like they are connecting with a peaison.

1 GetrecommendedAsk for recommendations from friends, colleagues, partners, and
clients. This will sk to your experience and add your credibility in your industry.



Ask the people who know you best to endorse you on LinkedIn

o Choose what you want to be recommended for

| Choose. . E] [ Add a job or school ]

e Decide who you'll ask

Your connections: E

You can add 200 more recipients

€) Create your message

From: Roshni Mirchandani
mirchandani.r@gmail.com E]

Subject: Can you endorse me?

I'm sending this to ask you for a brief recommendation of my work that | can
include in my Linkedin profile. If you have any questions, let me know.

Thanks in advance for helping me out.

-Roshni Mirchandani

P

Note: Each recipient will receive an individual email. This will not be sent as a group email.

f Promote Your Companynclude alinkt@ 2 dzZNJ O2 YLJ yé Qaallov&FoauA G S |
to list up tothree websites so you caalso link to your blog angbcial media accounts

2. OptimizeYourLinkedIn Profile for SEO

9 Customize youpublic profile URL with your name.You should edit your profile so that
your LinkedIn profile URboks like http://www.linkedin.com/in/yourname To edit this
Pw[Z OAAA0 @2dzNJ LINPFAESY Oft A0l 2y GaSRAGE y
once again on your public profile settings page.



http://blog.hubspot.com/blog/tabid/6307/bid/4785/4-Minutes-to-Optimize-a-LinkedIn-Profile-for-SEO.aspx/?source=ebook_LinkedIn
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Public Profile http:/fwww_linkedin_com/in/roshnimirchandani Edit

Edit My Profile = View My Profile

[ Your Public Profile URL nttp:ifwww linkedin.comviniroshnimirchandani [ Edit ]

With your name in the URIt is more likely for your profile to rank for searches for your
name because search engines ldokrelevantkeywords in the URLAdditionally, thigs
a much easier URL to rememlzerd share with others as you meet them.

1 Add aistomanchortext to links. You can have up to thrdaks on your profile to other
websites By customizinghe anchor text on theelinks, you can rank higher for certain
keywordsbecause search enginksok at the text of links to understand more about the
content of pages theyik to.

1 Optimizekeywords in your summary sectiorhis is a fllltext section which is indexed
by Googlelncluding your favorite keywords in your summary helps you rank higher in
search engine results for these keyword searches.

1 Formore specific SEGnstruction, view the videobelow.

7 Uinendin: My Profile: Addnians! infermation Windews Intrmet | aplerer
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Chapter 2: Network Building

Connect withpeople with whom you have worked or done business, or generally people with
similar interests or work in your industrinvite thought leaders in your industry to connect so
that you might establish a relationship with them gr/entually gain access to their network.

Find MeaningfulContacts

T

Start with people you knowFird reachout to friends, colleagues, relatives and
business contacts as this will help you build the first layer of your network.

Find peopleby company{ S NOK dgoR@MNdS ( & § 6 G aRart Bbakidg fad |
employees thatare working in your industry.ovl can use this method of search to find
the contacts for the types of companies your business is trying to target.

Start askingand answeringguestions on Linkedlinswers In this medium, you will be
able to interactand connect with thought leaders, as well as establish yourself as a
thought leader in your industry.

Update your status oftenYour status appears on your profile and in the LinkedIn
Network Updates email to your connections. Thus, others may take notice of what you
are working on and decide to connemtclick through on links in your status.

Connect your Twitter and LinkedIn accountsnkedIn now allows you to connect your
Twitter account to your LinkedIn profile via your status. This feature allows you to post a
LinkedIn status message to Twitter and to pull a tweet into your LinkedIn status.
Enabling this feature will help you leverage both of these networks to build connections
on both sites.Follow these stefiy-step instructions to connect your Twitter and

LinkedIn acounts.

Network Updat&s B See more updates »
a Sending updates from Linkedin to Twitter like a PRO!
You may add up o 8T more characters Sha
- re
Rebecca Corliss Writing a blog post about E LJ
how to link your Twitter and Linkedin

accounts #in 1)



http://www.linkedin.com/companies?trk=hb_tab_compy
http://www.linkedin.com/answers?trk=title_answers
http://blog.hubspot.com/blog/tabid/6307/bid/5310/Visual-Step-by-Step-Instructions-to-Connect-Your-Twitter-and-LinkedIn-Accounts/?source=ebook_linkedin
http://blog.hubspot.com/blog/tabid/6307/bid/5310/Visual-Step-by-Step-Instructions-to-Connect-Your-Twitter-and-LinkedIn-Accounts/?source=ebook_linkedin
http://blog.hubspot.com/blog/tabid/6307/bid/5310/Visual-Step-by-Step-Instructions-to-Connect-Your-Twitter-and-LinkedIn-Accounts/?source=ebook_linkedin

Chapter 3: Groups

LinkedIn groupgive youa great opportunity to reach and gage potential customers online.
However, here are still a lot of industries or groups of professionals not yet represented in
LinkedIn groups. If no one has created a group for your indugbrgreate one

Inbound Marketers - For Marketing Professionals

INBOUND |

Discussions = Members  Promotions Jobs  Search  Manage E] More Invite others

Updates: Last 7 Days

3 Maximum length is 200 characters

My Activity

& Attach a link

oo

Latest Discussions

See all new discussions »

Strategic Initiative Survey: I'm being asked to write a series of .. -
If you'd like to receive a summary of the findings, let me know. The..

~
ek

Beverley Bird started a discussion:
What's your experience with video in
b2b marketing? What role do you
think it plays?

22 minutes ago - Like + Add comment

warren schroefel started a
discussion:
Does anybody need free advertizing?

34 minutes ago + Like + Add comment

David Cancel started a discussion:

Sales Growth Specialists - Strategic Initiatives Survey I'm hiring

(D o

& . 1 35 minutes ago
4 0 Like (. Comment % Flag ~ More ~ 4 it

Most Popular Discussions See all updates »
Rather than having dozens of "Connect with me" threads, simply add a comment
to this post if you are an open networker.
| accept invitations to connect with other group members. If you want to inform members you
are open to doing the same, please add a comment to this post.
Follow Todd  As | am out of invitations (LinkedIn limits us to 3000 sent invitations), please feel free to invite
me:
1-Gotohtt ...

Jessica Rangel ago | think this is a great Idea. ... »

1. Tips WhenrStarting a Group on LinkedIn

1 Your name is importantConsider which keywords your target members will search for.
Make sure your group name is clear and includes these keywords.

1 Create a group for your industry, not your companyeople are more likely to join a
group when it's not simply for fans of your company.

91 Design the group logo to fit the small standard logo siZéwe group logos that are
displayedon profileswill actually be quite smailkeep this in mind, and don't am lots
of hardto-readtext into the small image.

1 Create a custom webpage for the group on your websitghen we created the
InboundMarketers group on LinkedIn, vget up a page on our website specifically for
the group:www.HubSpot.cofinboundMarketers This type of page will provide more



http://www.linkedin.com/createGroup?displayCreate=
http://www.hubspot.com/InboundMarketers/?source=ebook_linkedin

context, engagement and visibility for your group. It can have as much or as little
information as you like.

1 Display the group in the Groupirectory and on members' profilesTake advantage of
the functionality already in place on LinkedIn to help your group get more visibility.

2. Tips for Promoting a LinkedIn Group

1 Invite coworkers, past colleagues, and customers to join and sthstussions.
Leverage your existing network to get your group started. After all, who wants to join a
group with no members?

1 Promote the group on your website, blog, email newsletter, and social media
networks. Make sure people know that you have a gram how to join.

1 Invite key industry experts to join and engagH.there are some heaviitters in your
industry, invite them to engage with the community.

1 Crossmarket to related groups that you manage on differesbcial medianetworks.
Create a similar group or Page on Facebarudk invite members of each network to join
the group on the othenetwork.

1 Integrate LinkedIn into all of your marketing efforté&very time you do a webinar or go
to a conference, notify your group and invite those you meet to join the group as well.

3. Tips for Managing a LinkedIn Group

1 Add discussions, news arjdbs. The more opportunities for interaction you add to your
group, the more valuable your group will be to the community. All of these features are
standard for LinkedIn groups.

 Usedazal t 2Lz | tbhighlighi gadicular cahignd ar offers.
The group discussions can quickly get overrun and it can be hard to get your discussion
thread noticed.. dzi &2dz Oy oOoNRgaS o0& Gazaid t 2Lz I NJ
are getting the most attentiomnd which yowcanhighlight particular content in.
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1 Send announcementsiAnnouncements are emails sent by you through LinkedIn to your
group members. The benefit of sending these announcements through LinkedIn is that
your recipients- and their ISPs are more likely to recognize the email as trustworthy
and your deliveratity may be higher than if you had sent the email yourself.
Announcements will also get added as a discussion thread for your group, and you also
have the option to mark this thread as a featured discussion for extra visibility.
Announcements are texbnly, and have no analytics, so if you want to track clicksause
URL shortener with analytits measure the response to your announcement.

1 Import your blog RSS feedf. you write a blog that's relevant to the group, you can
import your articles automatidly to the News section. Go to News and thilanage
news feeds and add the RSS feed for your blog.

1 Make your own LinkedIn analyticd.inkedIndoes not have an analytics featweSo, if
you want to track the success of your group, you'll need to nyake own LinkedIn
analytics. To track the growth of your group, check the number of members every week
and keep track of the group size irspreadsheet. To track the click through rate of links
in your announcements, use a URL shortener with analytiesility. And, of course, be
sure to measure the traffic, leads, and customers getifrom LinkedIn over time. This
will help you understand how effective your LinkedIn profile or group is in terms of lead
generation.
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