
















300-500 Word Range for Body

• Too long limits syndication
A long release is a sign of erbose content• A long release is a sign of verbose content



Agenda

• What is Inbound Marketing
Press Release E periment & Findings• Press Release Experiment & Findings

• Inbound Marketing News Release
• Using Press Releases to Get Links
• How to Measure ROIHow to Measure ROI



Links Are Key



First Link in Beginning of  Release



Link to Internal Pages Too 
Quiz: Why does your website rank for the most keywords?

Home Page:
www.hubspot.com

Internal Page:Internal Page:
www.hubspot.com/marketing-resources



Always Use Anchor Text 

• Tells Google what your link is about

• Opportunity to get your COMPANY WEBSITE to rank for your best keywords

P l f t t it t l th t t!• Press releases are a perfect opportunity; you control the content!



Make Anchor Text the Same as Page Title



Don’t Repeat Links

• Repeating links dilutes value!

• Don’t use the same anchor text twice

http://www.HubSpot.com
http://www.HubSpot.comhttp://www.HubSpot.com
http://www.HubSpot.com
http://www HubSpot comhttp://www.HubSpot.com



When Can You Repeat Links?

When targeting a link building campaign on a specific internal link, put 
the fully-written URL next to the anchor text link!the fully written URL next to the anchor text link!

If the website doesn’t support anchor text, at least it will publish the URL!



Optimize Press Releases On Your Website

Press Room:

• RSS: Media can sign up to receive updates
• Blog: Make each release a unique page to be 

indexed in Googleindexed in Google

Press Releases:Press Releases:

• Use a unique URL for each press release onUse a unique URL for each press release on 
your website

• Make your headline your page title 
• Use Anchor Text: You control this content!



Agenda

• What is Inbound Marketing
Press Release E periment & Findings• Press Release Experiment & Findings

• Inbound Marketing Press Release
• Using Press Releases to Get Links
• How to Measure ROIHow to Measure ROI



Are Your Press Releases Helping Your Site?



Syndications Decreased by 43% 
Over Three MonthsOver Three Months
Total Number of Syndications Across 

Both Formats
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Newswire Price Comparison
Service Distribution Anchor Text SMNR/Multi

media
Logo Total Price

MarketWire
( d l)

$140 (Boston) $75 ‐‐‐‐‐‐‐‐ Included $215
(Traditional)

MarketWire
(SMNR)

Included
(National)

Included $499 Included $499

BusinessWire $210 (Boston) Included Included $210BusinessWire
(Traditional)

$210 (Boston) Included ‐‐‐‐‐‐‐‐ Included $210

BusinessWire
(SMNR)

$210 (Boston) Included $395 Included $605

PRNewswire
(Traditional)

$180 (MA) Included ‐‐‐‐‐‐‐ $275 per release 
(or $415 archive)

$455

PRNewswire
(SMNR)

Included
(National)

Included $3750 $275 per release 
(or $415 archi e)

$4025
(SMNR) (National) (or $415 archive)

PRWeb
(Traditional)

$80 (MA) $120 ‐‐‐‐‐‐‐ Included $200

PR Web Included Included $360 Included $360PR Web 
(SMNR)

Included
(National)

Included $360 Included $360



Purchasing Tips

• Negotiate prices (Vendors could discount with 
annual commitments!)annual commitments!) 

• Online distribution stays the same regardless 
of geographic distribution

$$$$$$



Free Press Release Alternatives:
What Else Works?What Else Works? 

1) Send traffic to o r ebsite1) Send traffic to your website
Alternative: Social media, interesting blog articles

2) Get journalists and bloggers to write about 
your company’s storyyour company s story
Alternative: Do something interesting, new, ( or crazy?) and publish on 
your own site. Build relationships through social media!



Free Press Release Alternatives:
What Else Works?What Else Works? 

3) P blish “ceremonial anno ncements” o er3) Publish “ceremonial announcements” over 
the wire
Alternative: Company blog posts and updatesAlternative: Company blog posts and updates

4) SEO and link building to help your website4) SEO and link building to help your website 
rank better in Google
Alternative: Produce interesting content (tips videos podcasts!) thatAlternative: Produce interesting content (tips, videos, podcasts!) that 
people naturally want to link to.



Our Recommendation: Rethink PR

Think like a jo rnalist Not like a PR proThink like a journalist. Not like a PR pro. 

Promote your company’s content through 
relationships.

Do small number of news releases when you 
have something worth saying! 



Thank You!

Get the tools you need to publish, optimize, and 
promote content, and measure marketing.promote content, and measure marketing.

www.HubSpot.com/Demo

Connect with us:
http://Twitter.com/HubSpotp p

http://Facebook.HubSpot.com

Mik V l R b C liMike Volpe
VP Inbound Marketing

HubSpot

Rebecca Corliss
Inbound Marketing & PR Specialist
HubSpot

Twitter: @mvolpe Twitter: @repcor




