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Online Spending Growth

UK Online Advertising Spending, 2008-2013 (millions
and % change)

2008 2009 2000 201 2012 2013

£
Online ad spending  £3,350 £3,380 £3,540 £3,880 £4,320 £4,730
% change 191% 09% 47% 94% 11.3% 95%
5

online ad spending 36,198 36,253 54,54% 57 17E 57992 34,751

Nate: converted to USS at the 2008 average annusl exchange rate; %
change based on unrounded figures
Source: eMarketer, June 2009

104453 witow eMarketer com

Source: eMarketer - UK Online Advertising: Spending and Trends, July 2009 H UbS%t



UK Internet Users and Penetration, 2007-2012
(millions and % of population)

2007 36.8 (60.5%)

38.1 (62.6%)
2009 39.4 (64 5%)
40.6 (66 _2%)
41.7 (67.8%)

2012 42 8 (69.5%)

Note, eMarketer defines an Irtarnet user as any persoh who usas the
intarnat fram any locabon at least once par month
Source! eMarketer, Janualy 2008

TR W eMarketer.com

Source: eMarketer - UK Internet Users and Usage Update, October 2008

70% of UK Population Online by 2012
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UK Social Media Adoption

UK Online Social Network Users, 2008-2013 (millions
and % of Internet users)

2008 13.3 (35.0%)

N s « 5%
E N 1 5 +30%

Nofe! tse at least monthly
Source; eMarketes, Apnl 2009

1025942 v eiMarketer.com

Source: eMarketer - UK Social Media: Joining the Conversation, April 2009 H UbS»t



Challenges

40.0%
35.0%
30.0% A
25.0% A
200% A
15.0% -
10.0% -
-~ s
il E BB B EEERERE R
6“‘& @q.&'b < ,;5'5' \.}bqﬂ'é‘ D@f} :;;9 &{\5‘? ,4‘{5@' ¢ ‘;}a‘ﬂ “_éé(& %sz“ﬁ’
bﬂﬁ? & & & & s .&@é ﬁ”ﬁ
@fﬁ _{&d“’ @-@v" ?QJ < ﬁ&‘ &
o JSQ *@*é i Qﬁ' <&
q;g@ &Qp @
.f}é\

Biggest Marketing Challenge for UK Businesses

B % Respondents
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Agenda

Welcome & Introduction

Traditional Marketing vs. Inbound Marketing
HubSpot Inbound Marketing System
HubSpot Product Demonstration

Q&A
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HubSpot

Founded in July 2006 by Dharmesh Shah and Brian Halligan
Grew out of research at MIT

2000+ customers, 80+ employees
World HQ Cambridge, MA

Experts in Inbound Marketing Hubsas_x_)t



Outbound Marketing

Advertising Direct Marketing
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Inbound Marketing

Blog SEO Social Media
TechCrunch - Google
£7 Live Search
Linked {3}

Yﬂu YAHOO!@ .. delicious

L‘,Technorati"‘ @m m


http://www.google.com/imgres?imgurl=http://lh6.google.com/shaileshdoke/R7Yvft7NeXI/AAAAAAAAAR8/c-KsB1lUh3c/YouTube Logo[5]&imgrefurl=http://digi-soft.blogspot.com/2008/02/high-resolution-1280x905-youtube-logo.html&h=345&w=487&sz=20&tbnid=dI7uwE0TkZ8J::&tbnh=91&tbnw=129&prev=/images?q=youtube+logo&sa=X&oi=image_result&resnum=2&ct=image&cd=1
http://images.google.com/imgres?imgurl=http://www.popandpolitics.com/wp-content/uploads/2008/05/rss_logo2.jpg&imgrefurl=http://www.popandpolitics.com/category/top-five/&h=300&w=300&sz=53&hl=en&start=2&sig2=NB-UQUuJRmwa20dT9yQaXg&um=1&tbnid=gH9Mdv2ae5FLAM:&tbnh=116&tbnw=116&ei=fhd0SI7ILoHIeaWbmNwC&prev=/images?q=rss+logo&um=1&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7GFRD&sa=N

Rethinking Marketing

Outbound Marketing Inbound Marketing
* Telemarketing e SEO/SEM

* Trade shows * Blogging
 Direct mail e Social Media
 Email blasts  RSS

* Print ads * Free tools/trials
 TV/radio ads  Public Relations

Interruption Permission

7

* | HubSpdt




Proven ROI of Inbound Marketing

Estimated Relative Cost/Lead/Channel

PPC

SEO

Blogs/Social Media
Telemarketing
Email Marketing
Trade Shows

Direct Mail

0% 20% 40% 60% 80% 100%
M Below Your Average M Near Your Average [ Above Your Average

www.HubSpot.com/ROI



HubSpot Inbound Marketing System

Software

Support + Expertise

$250 or $500 / month

CRM

(Salesforce.com
or other)

No IT Required

HubSPHL



Step by Step Approach

sections
The Internet Marketing Methodology is comprised of three sections: (1) getting found by more
visitars (top of the sales funnel), (2) converting more visitors to leads and customers (middle of

the sales funnel), and (3) measurement and optimization,

&, Get Found by Potential Customers [Grow the Top of the Funnel]

I Keyword Discovery
II. On-Page SEO
III, Off-Page SED
I, Blogosphere
W, Paid Search Advertising
VI, Social Mediasphere

B. Convert More Yisitors into Customers [Grow the Middle of the Funnel]

I. Convert More Visitors to Leads
II. Convert More Leads to Customers

C, Measure & Optimize: Marketing Intelligence

I. overall Marketing Effectiveness
II. Competitors
III. Top of the Sales Funnel
I, Middle of the Sales Funnel

HubSEYt



Step 1: Grow the Top of Your Funnel

A, Get Found by Potential
Custormers

= I. Eeyword Discovery

= II.On-Fage cEO

= ITT. Off-Page SEO

= IV. Blogosphers

« V. Paid Search Adwvertising
= V1. Social Mediasphers

HubSEYt



Getting Found: On-Page SEO

Keyword Grader

Keyword Grader  Suggest Keywards Website Grader  Lnk Grader  Page Gradsr ©°7 P Determine What keywords tO

optimize your pages around based

on relevance, search volume, and

I how difficult it will be to rank on the
» o - first page of Google

— Rotovance. SSOL, + oty S | S 3 |dent|fy critical |Ong tail words (h|gh

Keyword Grader
Datarming which keywords a the bast to usa for yowy wabsite

& ® = . .
[ marketing e 3 - 68,000 ” 64 99 100+ $3.74 @@ CO nve rSIOn rates, IOW COm petltlon)
[ online marketing LR 4 52,000 62 26 23 §5.87 “N-] . .
[ ‘online marketing' [ 52,000 a1 1} 25 tse7 @O [ M y k g
[ email marketing 3~ 41,000 65 a 100+ $11.77 ) @ O n Ito r. O u r ran a al n St
Fieomei e R R O competitors for each
[F] internet marl keting 1 29,000 60 616 9 t5.77 @@
B [t 2 | w1 wmwe keyword/phrase
[ intermet-marketing- : 29,000 60 0 7 t5.77 @@ . [
= e—— cr e = o we we wo | o Determine the spec|f|c page on
[ network marketing - 23,000 58 a 100+ £4.02 ) @

your site that is ranking for each
keyword(phrase) and how to make
further improvements

HubSEYt



Getting Found: Off-Page SEO

tics
eeeeeeeeeeeeeeeeeeeeeeeeeeee WWebsite Grader
34 24
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bound Links  Internal Links = Other
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Link Grader

aaaaaaaaaaaaaaaaaaaaa

BUG, LIMK GRADE™

Link Grader

|dentify opportunities to generate
more return from your existing
links

Monitor your live inbound links
and which inbound links are
producing the most value for you

Aggregate your competitors’
Inbound links to discover new
link-building opportunities that
you have not taken advantage of

HubSEYt



Getting Found: Updating Content

Easy-to-Use Business Website Manager

Quickly and easily edit your website, landing pages and forms.

Is your website difficult to update? Does your site end up with generic or out-of-date information
because changing it is such a hassle?

HubSpot's easy-to-use website manager solves this problem, Updating your site becomes as
gasy as creating a Microsoft Word document., Any business owner or marketing professional can
create new pages, update old pages, create landing pages and build data-collection forms,

With the flexibility HubSpot's wehsite manager gives you, you'll be akble to create specific content
relevant to specific audiences or current market dynamics, This will improve your changes of
converting wehsite visibors into custormers,

HubSpot's website manager uses a simple WSIWG (What You See Is What You Get) editing
interface (helow).

Crverview

HubSpot Owner Product Details

Case Studies
B |c.mce| BJ Use  Bais|sg-mme
HubSpot Software JAre you trying to generate more leads to your web site -- and to convert mors of those A/

laads into sales?

HubSpot Services

Are you finding that your traditional cutbound markebing tactics -- trade shows, direct
mail, telemarketing and other interuptive techniques -- are getting more expensive and
less effective?

Pricing

Eating Our Own Cooking

The HubSpot Owner nbound marketing platform can solve these problems for you.
HubSpet Partners

i The HubSpot platform is a senes of tools that Qivies you the power to optimee your site
Customer Stories for search engines, track competitors, track leads and publish content. But more than
data and tools -- HubSpot Owner incorporates HubSpot's own methodolgy and best
practices into marketing insights. This saves you time and makes managing your inbound
RC‘qllESt a Demo marketing campaign easier.

Here's a list of some of the tools included in HubSpot Owner

HubSP



Create Landing Pages on the Fly

New Landing Page : Landing Page Wizard

Step two of three

« Drag-and-drop interface
makes it easy to create
custom landing pages and
conversion forms

—— e 10.65% e Landing page dashboard

allows you to compare the

| e o e e o effectiveness of landing pages

- R « Simplified process allows you
to create more targeted offers

HubSEYt



Getting Found: Blogosphere

Hubspt

Blog Best Articles Free Marketing Kit Tools About

HubSpot's Inbound Internet Marketing Blog

Current Articles | () RSS Feed

Inbound Marketing vs. Qutbound Marketing

111

diggs

dugg!

4 Hubs@( COMPANY

HubSpot Marketing Blog

The HubSpot Internet Marketing blog helps
businesses leverage inbound marksting
practices using the Internet to get found by
more prospects and convert more prospects
to leads and customers. A full RSS feed is

available, or you can sign up by smail below.

'
When .
their s, HUbSﬁﬁt Search Marketing Analytics Leads  Website

internz
metho Traffic Referrers Visits by Keyword Page Popularity Blog BET4 Locations
hoping
ol Blog Insights ™™ Relozd Chat
reason =) =
market, .
them o @ Learn more about blog insights
of caar]
using t ¥ 9 Email Subscribers ¥ 21 RSS Subscribers
aoing f
6,000 o 24 B 4 5}
Rather|
out, I 2
alreads 4,000
T L]
3, 3 £ 3 3 3 3
2,000
0
Thu Fri Sat Sun Mon Tue Wed Thu Fri
1 81 8i2 803 8L 8i5 88 817 8i8
5453 * 5,544 4,495
5:45 5:5 28 14,495
BLOG SUBS ERS VISITORS COMMENTS BLOG RANK

1,481 EMAIL SUBSCRIBERS 4,824 FIRST TIME VISITORS

ARTICLE
8 Marketing Tips From An Olympic Gold Medalist

Why All Marketers Are Liars

9 ON MOST POPULAR ARTICLE TOP 0.02 % OF ALL BLOGS

PUBLISHED ¥ AUTHOR PAGE GRADE™ COMMENTS [NBOUND LINKS VISITS

Today Colleen wpDATING 5 PDATIHE. 0
Coyne

Yesterday Mike Volpe UPDATING.. 1 UPDATING. 51

Blogging & Blog Analytics

Create or optimize a blog so you can
achieve more frequent search
engine crawls and improve authority

Develop an audience of email and
RSS subscribers

Attract more inbound links (“link
bait”)
Assess and optimize your blog posts

for top search engine rankings and
maximum social media distribution.

HubSEYt



Getting Found: Social Media

SSSSS

SSSSS

£ Check out your latest leads
g Read these HubSpot forum discussions

@@ 61 new inbound links detected

st The rank has changed for 46 of your keywords.

@4 Comment on these new articles

@4 Comment on these new articles

HubFeed

Finds articles from across the
blogosphere that are relevant to
your business

Helps you identify which articles
you should comment on

Makes it easier to build your
online reputation, create links
back to your site and get found by
customers

HubSEYt



UK Social Media Site Usage

Top 10 Social Networking SitesRanked by Total U.K.
Unique Visitors (000)"
May 2009 vs. May 2008
Total UK., Age 15+ - Home & Work Locations
Source: comScore World Metrix
Property May-08 May-09 % Change
Tofal UK. Intemet 34489 36855 7
Audience
Social Networking 27,118 29,444 9

I Facebook.com 15,185 23,860 a7
Bebo 11,895 8,546 -28
Windows Live Profile MIA 6,881 MIA
MySpace Sites 8,335 6,531 -22
Twitter.com a0 2,670 3,226

Friends Reunited 3,271 1,629 -50
Group

Tagged.com 669 1,625 143
Deviantart.com 900 1,453 61
Buzznet 939 1,370 46

Source: comScore World Metrix, May 2009

HubSEYt



Join The Conversation: Social Media

Social Media "™

fead the articles below and share those most relevant o your indusitry in order to becomne 3 leader online, Through the ool you can post dirsctly o
Twitter or Facebook or take credit for interacting elsewhers,

a snother great video by the HubSpot folks. Who kn... 2 SO C I al M ed I a.
/23

Tusstthis  Postto Facshook  Mark as Commented Matk 23 Irrelevant Fi n d S CO nve rsati O nS fro m aC rOSS
25+ Amazing Social Media Icon Sets | [fS th e SOCiaI m ed ia Sp h e re th at are

Filters

Tuseitis postto ook Mtk o5 ommertad ok as Il relevant to your business

B al

How can social media be used within an organization and what tools

should be used (ie, Twitter}? 3 prand HelpS |dent|fy which

% Industry
Tweet thizs  Postto Facebook  Mark as Cornmented Matk 3z Irvelevant 3 BackType CO nve rS ati O n S yo u S h O u Id
[am Iuolkmu for a strategist and SEC partner to manage all the internet R BoardReader . .
ke S o i comment on and join

Dlgg - - -
Social Media & Blogs for Marketing / PR: Are there any issues bothering ® Caogle Blog Search M akes It eaSIer to b u I |d an d

you? [ LinkedIn

monitor your online reputation,
and join the conversation with a

Social Media Tips for CEOs: Develap An d &gency Blog for New Business Sphinn

77 FUEL LINES Fueling Ad Agency New Business Through Soci... (98] (@ Technorat CI i Ck Of a b u O n
echnorati tt

Twitter

Tuweetthis  Postto Facsbook  Mark as Commented Mark as Irrelevant

Twestthis  Postto Facshook — Mark as Commentad Martk _as Irralevant

Twestthis  Postto Facsbook  Mark as Commentad Martk as Irralevant

‘fahoo Answers
Eve Tracking Study Shows Sponsored Ads sttract Social Media Searchers @

- Search Marketing News Blog - Search Engine Watch (SEW) |bJ ¥ahoo Buzz

= " B B B %

™ vouTube

HubSEYt



Step 2: Grow the Middle of Your Funnel

B. Grow the Middle of the

Funnel

« I, Convert More Site Visitors
to Leads

« IT. Convert More Leads to
Custommers

HubSEYt



Drive More Leads, Close More Sales

Hubspot

eeeeeeeeeeeeeee

Lead Intelligence

Track the full path of all of your
leads through your web site

Automatically develop more
Intelligence around each lead
(number of visits, time on site,
pages visited, comments written
on blog, documents downloaded,
iInformation submitted via web
forms)

Increase close rate through
Improved lead quality

HubSEYt



Step 3: Measure & Optimize with
Marketing Intelligence

. Measure & Optimize:
IMarketing Intelligence

« I.COwearall Marketing
Effactivaness

« I1. Competitors
= ITI. Top of the Sales Funnel
= ITV. Middle of the Sales Funnel

HubSEYt



Making Better Marketing Decisions

Site Analytics

=« Integrated reports in HubSpot
software allow you to understand
the effects of all your marketing
activities so you can optimize
your efforts and allocate your time
0 ‘ 5 and money towards the programs
. s s m e that generate the most leads and

Traffic Referrers  Visits by Keyword ~ Page Popularity Blog EET4  Locations

7 Website Redesign Tips (Miks Voo on Wed 05 Jul, 2008 ® 10:30 Av) & @

2 |

6 Simple SEO Tips For Small Business Straight From Google (Dhermesh Shah on Thu 10 Jul, 2008 @ 08:41 At) & @ Sa eS O r yo u r u S I I I eSS
Bl

3 Free Passes to Central New England Sales Summit (Pets Caputa on Fri 11 Jul, 2008 @ 05:30 ) & ©

Sur i oorm) & @

HubSEYt



Ready to Start Today Getting Leads NOW?

HubSpot Small Business: $250/month
HubSpot Medium: $9,000/year
HubSpot Large: $12000/year

+S500 for 8 consulting sessions

Want a closer look?

* Please post your name, phone & email as a question in the
guestion area

Katie Ng-Mak Prashant Kaw
Kng-mak@hubspot.com pkaw@hubspot.com
617-401-2863 617-401-2489

HubSPHL
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HubSpot Group Demo Offer

FREE TRIAL of HubSpot
Try HubSpot free for 7 days.

Inbound Marketing Software

HubSEYt



HubSpot Q&A

HubSEYt



Closed Loop Marketing

* Leads De-Duplicated
* Lead Intelligence Added

and/or Updated

HUbsaﬁ)t gllc;ﬂy‘(‘)rce
Marketing Sales

N\ J

* Contact Information & Lead @ @x’change

Status Updates
* Closed Loop Marketing Data Hubsaﬁ)t




Getting Found: SEO for Your Whole Site

Hubsppt

search Marketing Analytics Leads

Keyword Grader Suggest Keywaords \Website Grader

BETA

Page Grader™": www.hubspot.com

147 2.3

website

Link Grader Page Grader EETA

4,670

33%

Export to Excel

TOTAL PAGES AVERAGE PAGE GRADE™ TOTAL INBOUND LINKS OF PAGES W/UMIQUE META DATA
147 IN THE PAST 30 DAYS Low 3,584 TOTAL INTERNAL LINKS YOU SHOULD FIx THE OTHER 67%
STATUS D PAGE TITLE RANKED KEVWORDS ¥ VISITE INTERNAL LINKS IHBOUND LINKS PAGE GRADE
4 Internet Marketing 8 Online Marketing | HubSpot 116 16,815 799 4,051 100
A Marketing Wehinars 20 800 1a ] g
i Internet Marketing Consultant Job Description 16 249 3 3 5
o Internet Marketing Company 14 4,782 270 255 25
A Keyward Tips 13 348 10 ] 5
LY Top Search Engine Ranking 11 255 9 o 4
o Strategic Internet Marketing Tips 10 638 15 ] 5
A Internet Marketing eBook: Tips to Turn Your Website into s 473 < < 4

a ..
Ay organic vs, Paid Search 8 149 1 4 3
LY Social Bookmarking Sites 8 129 9 5 3
A Makana Solutions Doubles Website Traffic and Leads while 5 16 14 2 3
Mea...
Wocio Increases Targeted Traffic and Leads to Website
N 6 14 g i} 2
Using ...
Internet Marketing Software | HuhSnat £ _44Af il

Page Grader

Analyze each page of your site to
see which pages produce the
most value for you (traffic, leads,
ranked keywords, links)

Automatically recommend
Improvements to optimize each
page of your site

HubSEYt



