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Twitter hashtag

#VideoTIps



Why Is Video So Important?

Americans Spend Nearly 3.5 Hours Per
Week Watching Online Video
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Time Spent per Week with Online Video

Souvrea: Artatron and Edisan Resaarch, “The Infintta Dial 2017
Navigaling Digital Platforms," Aprll 5, 2011
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Why Is Video So Important?
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7,500 video views a day = 46 Hyper-efficient Reps

Assumptions a) average video view is 2 minutes
b) average hyper-efficient rep pitches 8 hours a day, no breaks

thinkB28 e
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4-Step Agenda:

How to Get Started with Video Marketing
How to Optimize My Video

Where to Publish and How to Promote
How to Measure Success
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How Do | Get
Started with Video?

Maggie Georgieva, HubSpot







WRONG






Produce a Video by Recording Your Presentations

@) brainshark

Screen-capturing software
(e.g. Camtasia)

Build a Presentation

Hubsppt



Mix Together Some Images & Music

1/ \
Video production Picture + Music Video-editing
person software

Hubsppt



Record Footage with Your FlipCam

FlipCam or
another camera
to record footage

Video-editing Video production
software person

Hubsppt
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What (ypes of videos can | create?
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What Types of Videos Can You Create?

For Brand Awareness:

HubSpPt
Marketing

With David Meerman Scott

Fun TV series Meet the Team Video Podcast
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What Types of Videos Can You Create?

For Lead Generation:

Watch the Webinar Recording Below: Science of Email Marketing Webinar Trailer
S |¥ Subscribe

60 Landing Pages in 60 Minutes

Gike Q4 Addto v | Shae N 6,939

Webinars/Presentations  Event Invitations In Email Marketing

Hubspt



What Types of Videos Can You Create?

For Sales Empowerment:

HubSpot Business Blogging Software

P o] 0:00/418 @ S + i

Case Studies Product Demos

Hubspt



Create Videos Based on Your Business Goals

| o o
| Overview Sales
m | Proposal
; o
: Sales Follow
] e : Up
0 | Customized
@ | Demo
= o ; o
=S Product | ® L Customer___
,,"E Promo Press Release | Event Digest Testimonial
T i
T 5 ®
= ! : Product
i ® Demo
| Sales Intro
of @ i e
(.| BlogPost | Q
Lead Generation Value Lead Nurturing Value

Image credit: Visible Gains

Hubsppt



HubSEHt

How to Optimize
Video for Marketing

Yelena Kadeykina, Pixability




Pixability: Video Marketing Made Easy K Jolb&1elL1sY

CREATE

Youff) e —

= Search options
Related searches:  pixability aweso

Pixability \

business vide

10,770 People Like This

Coralie Yasmin
Clune Jivraj

\Mﬂ--

Apr 4, 2010

y— Female 109
Male 90%

PUBLISH

W SIEP THREE B

PROMOTE

Cserou |

%, A

TRACK

© Pixability, Inc.
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How Do Your Videos Get Found?

* About 30-40% of video views are the
result of search queries

* Another 30% are the result of
social sharing on Facebook,
Twitter, blogs, etc.

* The rest of the viewers discovered the
video right on a website or a video
platform (“stumbled on”)

© Pixability, Inc.



Where Do Your Videos Get Found?

* Public platforms where users can m
upload their videos (YouTube, ‘a

Facebook, Vimeo) You TUbé

» YouTube practically owns the market

* Public platforms that distribute PUIIPLUS ore TV, On more devics Try i FREE for 1

professional content N g i
» Dominated by TV networks (Hulu) '

* Video hosting for corporate customers

» Pretty fragmented (major players are Brightcove, .
Kaltura)

A

© Pixability, Inc.



What Can You Influence?

“Hosted” “Posted”
Company website YouTube and
with embedded other platforms
videos

Search users
© Pixability, Inc. HubSaﬁ)}



Pixability Video Grader www.onlinevideograder.com

Your Video Marketing Grade for easycareinc.com:

7 1 Website score: 100%

Search engine score: 67%
outof 100 Youtube score: 71%

Ei Share on Facebook Share on Twitter

Top 3 Strengths:

100% You have 13 playlists on your Youtube channel.
100% 1632 average views per video on your Youtube channel.
100% 189349 total video views on your Youtube channel.

Top 3 Areas For Improvement:

%o No video results for your website found on Google.

% 114 Youtube videos that do not have any link in their description text.

% Bing finds 9 videos that are related to your company name.

Pixability’s new Online
Video Grader automatically
measures how effectively a
company uses video
marketing:

*Use of video on company
website

* SEO results

 Effectiveness of company
YouTube channel




1. Produce way, way more videos:
Top marketers published 11x more videos on
YouTube

2. Invest in metadata that drive SEO:
Top marketers used 52% more tags, 20% longer
description texts and 585% more playlists

3. Use video assets on all channels:
Top marketers had 53% more videos on their

websites

Hubsppt



Successful Marketers Produce...

Number of YouTube videos
350

302.2

300
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200

150

100

50
25

Top Quartile Bottom Quartile
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YouTube Success Recipes

* Have a lot of videos with various topics to attract

niche traffic
YUU ‘ Search Browse = Upload pixabilies v  Sig

Post Bulletin Settings | Themes and Colors Modules | Videos and Playlists

Playlists Arrange Favorites m

— e

- Pixability Online
Viewer Statistics

P .
o Video Grader
pixabilities - 84 views

Pixability Fourth
Quarter Party
pixabilties - 67 views

Statisncy

for
Video Mukmlng Helps You Sell More

Zoom:id 5d im 3m = - Suppon

Coek hare 1o sk
* queation

One Way To Start
Your Video
pixabilities - 49 views

Seven Insights to
Improve ROI
pixabilities - 28 views

Happy Holidays From
Pixability 2010
pixabilities - 184 views

oct 10

Brian Halligan
Highlights Grateful
pixabilities - 207 views

¥ Favorite = Share + Playlists ™ Flag

Pixability: Video helps you sell more ¢ Like | |59
3, 2011 S

From: pixabiities | Jan

Peter Shankman
Webinar: Social Media
pixabiiities - 664 views

http:i/pixability.com/yt Prodi

123

(more info)

» Use long, keyword-rich description texts and
plenty of tags

© Pixability, Inc. HubSp};St



YouTube Success Recipes

* Have a link (http://...) as the first thing in the
description

Video Information v

Title:

Fixability: Video helps you sell more

Tags:

“video marketing” "youtube marketing” pixability "social media®
“social media marketing” "video production” "video editing”
“video marketing software” "video software” "marketing
software”

© Pixability, Inc. Hubsaﬁt




YouTube Success Recipes

* Use annotations for call-to-
action

YouITH |

ettings P p Annotations and Subtitles View on video page »

== Add annotation ¥

B8 speech bubble
& Note
T Title

L 3 Spotiight

iw

-
At

7 Steps To Video/Success

Download our FREE guide 10ividedimarketing.

Il Pause pixability.com

wFavorite « Share & Playlists  » Flag

Pixability: Video helps you sell more
From: pxabaties | Jan 14

hitp://pixability.comiyt

2:32/4:59

Video is one o & ways
360p

View comments, related videos, and more

* Be active in the community

© Pixability, Inc.

* Use playlists

[Searcn| | Brouwse

Favorites  Playlists

Favorites (34)

Pixability Online
ideo Grader

xabiities - 84 views

ixability Fourth

ne Way To Start Your
ideo
cxabities - 49 views
LA
Customer Examples (17)

Lance Armstrong's
veStrong Cancer

Mass Challenge Event
TEWRSS | Startup Competition
SN | pocavasties - 149 views

Pixability Uni

(more Info)

HubSp



Facebook Success Recipes

* Have a landing page video on your Facebook page
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* Have a follow-up video for “new” fans

Hubsppt



Facebook Success Recipes

Have a customized video tab

Home

Fat 'd; "i Plxablllty,lnc Video

# Edit Info

ﬂﬁhﬁ Pixability, Inc.'s Videos
@ pixability

LS o a—

Cl&i k]

&2 wall

&= T

n YouTube

® Video Grader
Edit

About # Edit
Pixahility will turn your self-
shot camcorder footage into
snazzy business...

More

Find influencers and those who are most likely to share
your videos

Hubsppt



Thank you!

Upcoming Pixability Webinar: Online Video Grader: How to Rock Video
Marketing Optimization.
Register today at www.pixability.com/graderwebinar

Try Pixability’s Online Video Grader today:
www.onlinevideograder.com

© Pixability, Inc. HubSBﬁ)t


http://www.pixability.com/graderwebinar
http://www.onlinevideograder.com

HubSEHt

Sharing and
promoting video

Jay Wilder, Prod. Marketing Director, myBrainshark




Key Video Considerations

Audience

suspects prospects customers

Video types

Placement

Drive

Hubsppt




Different videos, placements, goals

Personality

Your branding should
be consistent

Your message mix and calls to
action should vary




3 Golden Rules

CALLTO
ACTION




Website: product

Home | Company | ContactUs | Login | Help & Training m“

@ brainshark
a

What Is Brainshark Benefits and Uses i > and Features Services Ideas Blog

Online and Mobile
Video Presentations

IO Create < Share il Track

With Br 5 oftw ca 5 atic content such as PowerPoint®
d anytime, on-demand...and

Who Uses Brainshark Brainshark Mobile Featured Events PrOdUCt OverVieWS and demOS

Athird ofthe Fortune 100 uses Brainshark goes anywhere you do. Brainshark Success Tours
Brainshark. Learn More Toronto - May 19 — |

Tyson's Corner, VA - May 24 — Bros.
G D AgroScicnees || PRANKLN TEMAITON

INVESTMENTS
Upcoming Webinars

CS50 Insights: Higher Quotas, Flat
Win Rates, Mow What?

Find out about this event —

SyavNeET*

LI

View additional Success Stories —

Hubsppt



Website: trust

y Shopify Feature Tour Examples

Create an online store

« Quick setup-&;free_ 30 day trial
« Easy and simple to use interface
« 10,000 stores use Shop«fy

Open your store now

@ “Shopify has a super-clean design’.that makes ; ﬁ: .Q?:’Em \"7 TESLA MOTORS FOOFIGHTERS
setting up a store incredibly easy.”

— Rafe Needleman, Editor at large THE INDIANAPOLISSTAR PP % X A R /L\ EVISU

Establish trust with authentic
customer testimonials

T g SUPeY Seeure

Use your own HTML & CSS and We have a dedicated team of
have complete control over the security experts that make sure
look and feel of your online your e-c nerce site is as
store. secure as possible.

Hubsppt



Website: content marketing

Watch Building
Leads with Facebook

First Name * |

Build Leads with Facebook: .’ S
Marketing Tools & E
Tips for Businesses V
Using Facebook

7

ail

Fe edZ‘é(r/ng il
Mike Gingerich & Troy Rumfelt

Marketing Director for TabSite President of Tabsite
Fill out the form to view the full video
Your Role *
ErEra——
38 Doner Presented by our guests Troy Rumfelt, President, and Mike Gingerich, Industry * ‘H
|ﬁ| client L Marketing Director for TabSite, a Facebook application by Digital Hill g‘ =,
— reports Multimedia, Inc. Number of Employees * :
- 5 -Please Select- -
4= succes: Topics covered include: gl PR
that ati Beulding Leads cith Facebook Company Website * Sook
E Like ata Importance of a custom Facebook P e st
leads f Markef S & Tips for
G re at u Se Of Busines b icebook Your Biggest Marketing Challenge * o
It's Ni . - - —
p reV| eW -> ingerich
This or Opportunities for lead capture - :I'roy'Ru:n'lelt
ads and [ _—

—CL LR L

marketed-to some other way. It just means we hate the old

ways. What is it about inbound marketing that keeps us

engaged? Thought leadership. Opt-in
option for valuable content.
bSpdt




eCommerce: conversion

+ 4 O /() growth of video views on retail sites 2010

(2x vs. non-retall sites)

() comScCoRrE

6 8 /O of top 50 online retailers launching video programs

FORRESTER

Hubspt



eCommerce: conversion

+10% sales

» 58,000 short videos of mostly staff—not professional

Sk i
Zappos models—showing off shoes, bags and clothing in 2010.
sCOMJ

PowErREDbysErvVICE™ * Video explanation = +10% purchases, decreased returns

Inform, personality, trust, demo

Thursday, March 17, 2011 New York —_— T3"| 557

http://on.wsj.com/qrhpfH

THE WALL STREET JOURNAL. BUSINESS

Hubsppt


http://on.wsj.com/grhpfH

Website: engagement

Zappost
- Yﬂu l [ Search Browse = Upload grantast~  Sign Out

QO Shop Zap; ress Center
Welcome to the Zappos Experience
Walcome 10 the Zappos Experience —_—_—
2:21
o | a0 o axpariace KR
ur uniqui 3 .
q { Vo hero at Zappos lave 1 r0a3d e heartfoll, Buching, and sometmes jma",‘;"m‘i":;’""m
] funny testimanials we gel fom cur about Meir exper thoos" 2”8
Zappos Fam ShopPing with us. Ve are a compary th (moro} '
Blogs
Events Video Responses (17 Rosponses) » | Play Al Video Responses ©
rience
Video Expe
i Eiiﬁia
The Zappos ZAPPOS COM Mike's Zappos Ro: Wolcomae 10 the zappos10 Gat Buck in Hare
~  oxperlence Unbaxing Zappos Experi.. Part1
Zappos.com 14 vews 208 views 47 virwes 125 views 538 views 3531 viows
PPOS:G 001683 CornedSSO ogramme 7 pairerdd voloytalswimoir! favorsoal
"

Zappos.com
Zappos.com
Training

Re: Welcome to the Re: Welcome to the Ro: Welcome to the Re: Welcome tothe Re: Welcome to the Re: Welcome to the

Zappos Experi... Zappos Expari., Zappos Expari., Zappos Experi. Zappos Experl.. Zappos Experi...

655 views 404 views 201 vews L85 viows 345 views 23 views

22ppoasxsw 2epp0As AW ZRPUASASW 2000083 x85W 20ppossxsw 2appoasxsw

Re: Welcoma to the Re: Wolcoma to the Ro: Wolcome 1o the Ro: Walcome tothe Re: Welcome tothe Re: Wekome to the
Zappos Experl... Zappos Expert... Zappos Experi.. Zappos Experl. Zappos Experi_ Zappos Experl...
207 views 150 views 4TS views 262 views 301 virws 02 vigws
2IPPOSIREN JICPUBBATA TILPOSBESW ZOPPOSSXSW TAPPOSIXSW 2APPOssXEW

B | adil ! ann rnna

Inviting users to add their video testimonials
HubSpHt



Blog
Blog videos can be “business casual’...
“‘Better to be on time than perfect.”

Variety keeps people coming back

Goals: engagement, sharing, site
‘ traffic, repeat visits

Hubsppt



Blog: inform, engage, trust, personality, news, thought

leadership, fun....

(TR — o

Valuable
content

Customer
features

Twitter Video

better idea of how they might use Twitter. In the meantime, che:

you're curi who took the time to chat w

meeting y

@julietweets for taking th

Posisty @STAIIIPM  [WTweet| 0

opixability ...

7 $tep Business Vidso Guids

Why Video Works Products Samples Learning Center About Us.

Daily Grommet’s Jesse Buckley discusses the
human side of product videos on Pixability TV,
April 28 12:30 EST

Posten by Rachel Blumentnas
Thursdy, 21 Aprl 2011

i1W
Il o] | 0:2740:33

The secet to gaining new customers often lies in targsting hearts - not wallsts. You may have
the best prices and the best products in the world, but sharing your company’s human side is
what will reslly build s loys! fellowing. Daily Grommet, sn enlin retsiler that uses video to

share the remarkable stories behind the produdts for sale, knows exacily how to do it.

(] August 18 Webinar Replay: Making your
Presentations Mobile-Friendly

Submitted by- Iwin Hipsman, Director of Customer Community, Brainshark
August 23, 2010 11:00 AM

HubSpPt Blog

Fun stuff

The final event of the sumi

Vision/thought leadership
(by you and guests)

your Brainshark

= ....| Eventclips

« Understanding your

{ om0 0w -

« Bestpractices when ¢

| /Replays /
Previews

mol ersion of a Brains|
are on the last slide. Click
minute Q&A session. In th

Incredible/

image compares the screen size

estimate ihat the iPhone screen is

about 10% the size of a typical
nof he Blackbery
screenis half as large as the

iPhone. The presentation makes
spedific suggestions on how to
address the limitations of screen

> ¢ 0wz @

A video message from our CEO

Here’s a short video messsage from ShipServ's CEO Paul Ostergaard on the
acquisition of Mariner's Annual, announced today.

Currently, about 1% of Brainshark

July Release: New functionality? It's in there!

Submitted by: Kristin Simonini, Product Management Director, Brainshark
July 26, 2010 01:30 PM

Whoever said anything aboutthe |
Brainshark Product and Developm

Product
updates

Publish to YouTub

Secumty | Ooooee [ pros

CAdmin on/off

Title: [Bemroinack Do Preventabond Jtes300as30)|
Ouscription: * Requires access to
‘ YouTube account
To see the official press release on the announcement go Vo T a * Available when
= == —— mobile is enabled
the acq Touts): i | ” :
e e e « Private and password
Mew Addrass: 13 content not supported

Limits to first 10

Eiiotey ma when this peasanesticn it viwed

News/Vision

Send Wewng recoist to: Kemonn Gteashark. caen minutes of

Send recet:  Aber Vewrg Ends v presentation
Removal from
YouTube must be
done on their site

ClReaure wewers to compiets eesartaticn

Clask e b rogetse with Csmsesck

Fenatie mosts donces T8 i

TS5k prssontation 35 wasd




Email: show and tell

'You're Invited to the NETSEA April 7th Business Mixer!

@ brainshark
(NETSE You're Invited to the NETSEA April 7th Business Mixer! @ brainshark
[cmens ] | (NETSEA
1. You're Invited
2.4 reasons to attq — NETSEA New England Technology Sales Executives Association
3. How to register M ou're ed to the A Ap B e e S brs »
4. Where to go 1. You're Invited 00:13
5. Our sponsor, Brl 2. 4 reasons to attend  00:23 (NETSEA
i e _ =
6. Register now! | 3. How to register 00:10 ' :
4. Where to go 00:19 -— (NETSEA New England Technology Sales Executives Association
5. Our sponsor, Brai... 00:21 e
6. Register now! 00:18 1. You're Invited 00:13
2.4 reasons to attend  00:23
4 3. How to register 00:10
o Whersito oo NETSEA Business Mixer.
5. Our sponsor, Brai... 00:21
onsored by Brainshark’
6. Register now! 00:18 H
b |
% 1
r !
Total duratiol € I”
| - norma
| o . . .
‘ Viewing on a mobile device? Pleas
Total duration: 00:42/01:44 Thank you to o
€€LDBUR e :::‘:f:" Caxarysy (@’ brainshark ClIthh rough 10 /0
Total duration: 00:04/01:44

- 300% increase!
Hubspt
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Social Media

“The Big 4”

Hubsppt



Social Media

Trust Sharing Interaction

Give valuable advice and content! Be informative or entertaining!

Don’t oversell!

Hubsppt



)

* Drive site traffic
SEO

* Show personality

» Sharing/commenting
*  Ad network

* Video responses

(

Blocked by businesses
SEO competition?

Your competitors are there
too.

Hubspt



YouTube: content marketing

YUII TUI]E |Shﬂpifjlr Search

Search results for shopify

About 130 resultz

Best Way To Sell Online

Sthify Pra-Tine#3  CancVaunarchulan Dramating Do 1

Safe, Top Features, Free Support E;,—y\_;:yne . .
20,000+ Live Stores, Free Trial opify vid C t t k t g _ t p
by volugion 9,740 views by jadedpixi On en mar e I n I S

Upgrade Your eCom System

Checkout Nexternal's Shopping Cart
Better Customer Support. Robust.

by nexternal 2,312 views

Shopify Pro Tips #2 - Seth Godin

Seth Godin, marketing man extraordinaire
about getting marketing right for your Shg

by jadedpixel 1 year ago 7,878 views

Shopify: Do what you do best.
Having an online store has never been eg
by jadedpixel 10 months ago 6,010 viey

Ay Chosolots Chips db

How to Configuring a Shopify Stoj

Shopify T-Shirt veterans how to build a successful econ|
by eshopwiz 5 months ago 541 views)

Using collections in Shopify

by jadedpixel 1vyear ago 4,541 views

Shopify Case Study - Charleston

Shopify recently visited Charleston Bisci
running their store with Shopify since 20

Competition’s
ADS

rrT—r—

Promoted Videos

Content marketing - tips
Case study

How to
How to

Case study

Shonify to FreshAonks Inunice Impoter Demaonstration

Carry

= How to/demo

by ca

Hubspt



Youtube: content marketing

Call to action — Drive site traffic from YouTube

YOU TUhE ';nbpi'f'y' i Search Brow

How to Configuring a Shopify Store

eshopwiz 10 videos |¥| Subscribe

My Chocolate Chips 4

Home Catalog Biog About Us

Shopify T-Shirt

klke ©) 4 Addto v  Share [ 542 views
Uploaded by eshopwiz on Nov 1, 2010
http://www_eshopwiz.com ! e

7 min of how-to

How to Configuring a Shopify Store

eshopwiz 10 videos [¥| Subscribe

Watch the full video for

free at
www.eshopwiz.com
P )| s4a/485 @ w0 P 57
‘b Llike & 4 Addto ¥ Share M o
Uploaded by eshopwiz on Nov 1, 2010
http://www.eshopwiz.com 1 likes, 0 dislik

Push to website to complete
HubSppt



YouTube Video Reponses

Vision, trust

You Tuha 1 ‘?imﬁl Browse | Upload AquahenMusic ¥ | Sign Out

HubSpot Explained: 4 Years of Inbound Marketing Success
HubSpot 218 videcs ¥  Subscribe

Miracles Video

Promoted Viozo

HubSpot Customer Case Study
- Objective Managem...

Just HubSpot It - Episode 3:
Office Pro Wrastling

(b lke L) 4 Addto ~  Share W 2,825

Brian Halligan shares how the idea of inbound marketing first emerged and led to 22 %22

Show more

"3 Cancel or | Post

YouTube Video Responses

HubSp



Free YouTube Tools

Discovery How
Links followed to this video  |w| Displayas. @ Stacked chart © Line chant "’Du ‘l‘uhe Video Editor )

le finding this video

= My Videos - A

Publish

) 16, 2 ug 22, 201 \ug 28, 2

7! Links followed to this video Views % of total views
Y| B No link referrer - embedded plaver 1673 520 s—
V| B YouTube search 717 223 w—

V! B External links 346 108 w

Y| M No link referrer - mobile devices (?) 204 63 w

V| B Relsted wdeos 134 42 w

7| W No link referrer - YouTube watch and channel pages (?) 77 24 @

¥| W YouTube other 36 11

v M Link from YouTube channel page 13 04

VG e search 9 028 “ ;‘::;nLuuanmunm Flores -
Y| W Video annotation (7) 5 0.16

V| B YouTube subscription modules 1 0.03

Insights Video Editor

Hubspt



Facebook: personality

First Hame: *

i) Like Vs, -

Much lower opt-in threshold...customer data already in FB.




Facebook: personality

Luxury has progressed.

The new Audi AB is here.

wall

) nfo

W\ Livestream
A7 Bold Design

Ne Audi quattro
Welcome

Photos (3,733)

Audi Regions
More v

About
The official Audi USA Facebook
page

3,150,268

Audl USA ' Livestream

Car

~2 GQO0D

Teuth In Engineering

Share Most Engagmg Facebook Pages

Audl _ﬂ-@
Justin Bisber _‘J@
ﬂ:
Chamisionaire _“a
o

Lacy Gaga

ot
American Arines _n.@

COM T VisiBui -

Latest Videos Wlivestream

Facebook

Twitter

Check in & Chat

Check-in to discuss this live event and invite
your Facebook friends.

Audi Live from the NY Auto Show

Chacked in now 1 neren

“Like gating W|th video”

You and Audi USA
&0 Garry Koch likes this.

Event Invitations See All

Boston Uncorked's 6th
Anniversary...
Tomorrow, Ap

b 5 Ll

Yes * No * Maybe

Ted Shred's 5th Annual Beach
Cruis...

’: Yes * No - Maybe
B <<< PINBACK SHOW >>>

T'III

* Maybe

People You May Know See All

" Willie Nile

2 mutual friends
8, Add as friend

-

Hubspt



Twitter: real time, content marketing

7 Guidelines of Search Marketing in 2011

F n’_l.i._l:_h:Ell:|I3r|‘:I.-.I?_:.l'l:|l_=_‘E_l!wQ - ‘ Search Marketing in 2011

Cn demand video presentation on 7 attributes of organic search March 22, 2011
marketing: hitp:fow [y 4EZww + #SEOQ #marketing LT

Content Marketing

4101 Gamert.

BemnieBorges

(e

= (2} " —
= (06:35) o0:01/00:13 ™ (P brainshark o] Cu

<> Embed = Share B Email Author

Disk Alignment Assessment
Using X_Factor Data Collector

X_Factor Data Collection

“ Automated Agentless Data ¢ WAN )
Xcedex a Collection )
- T rm a hith * Physical e /|
= 3 Tl o a DIty
3 % Virtual

Improve Viware performance by up to 66%. Click here to learn more ‘ s,;;pf';‘:zm Inventory
hitp:ibit lyjDwZHE +

= Storage Alignment
“ Storage Utilization

Overviews/demos e ey

“ Dependency Mapping

DATA CENTER

% Click of a Button Report
Generation
5 1 Koo, Al gt reservn
= c S— oy "
A e ) 00:02/00:10 ™ @ brainshark (L1

H Lea_d_fa_lh:ric .
Scoop: exciting product update coming up at Brainshark on May 1st, now
supporting 21 languages! hitp:/ifo.melJABHWIWE +

Real-time updates




LinkedIn: interaction, trad. overview

. =
Linked e «ccounrype pasc

Home Profile Contacts Groups Jobs Inbox [ Companies Mews More

Groups ~

(NETSEA @NETSEA

Discussions ~ Members  Promotions  Jobs  Search  More...

Attend NETSEA's nefworking event for NE sales professionals. April 7 @
- Waltham Westin at 6pm. Learn more and register: http:/bit ly/dFgtiC

NETSEA Business Mixer | netsea.org netsea.org
Follow Dan - ° Aray.__

& Like §° Comment $7 Follow ¥ Flag More ~

& Paul Ackerman, Kathy Vorse and 1 other like this

(7 2 comments
Paul Ackerman « This will be a great evening - great people - great networking - great
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niclsen Mobile video views soars 40% (in 2011)
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QR Codes
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VideoStudio-l;‘: SAVE on your next visit

Live Life. Make Movies.
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QR Codes

* Connect the offline and online world

@ mybrainshark

ryBrainshark is the FREE edition of Brainshark, enabling amyone to easily
creabe, share and track mult-media presentations.

= Upload PowerPoints, doosments, wideas, photos and mone:
=  Add audic by phone, microphana ar MP2

s Irsert interactive survey and poll questions

= Share links to presentations and frack viewing resulls
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Advanced Features for Professionals and Trainers:

myBrainshark Pro myBrainshark Pro Trainer
Starting at just $9.95/month Starting at just $19.99/month
= Captune leads and identify viewers wilenlnskerk Pra Pastures PLLAS:

= Provide testing and scoring

= Ismse cortificates of completion

= Inkegrbe with LS via SOOAM

= Copyand merge sides & audio
firom other presentations

= Share presentations privabedy

= Add passwords for addiional security

= Impross analysis with detailed view
reporting and alerts

Sign up for your FREE account today.

Go to www.myBrainshark.com



http://dhornbein.com/
http://www.clevercupcakesmontreal.com/

Keywords and SMS Campaigns

‘Watch a presentation
about combining SMS and
video ca your smartphone!

http /it ty/ShatkEZ
STOP SHARK 2 Optout

Keywords SMS Campaigns
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Platforms

* Tracking
¢
* Privacy ’ {
Orightcove
* Distributed authorship
@ brainshark

* Content management

* Online/mobile playback consistency
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myBrainshark.com

‘ Brainshark.com Support Cur Bleg

@ mybrainshark

Register Today

Home Upload Content Help

Create. Share. Track.

Online video presentations for
sales, marketing, eLearning and more.

Login

Who... What... When... Where ?

View Quick Demo Get Started - It's Free

Great Uses for myBrainshark

All Content Learning Content All Categories <=
ICERIENEEY Latest HighestRated  Most Popular Date:|# This Menth f@’ Add Voice to PowerPoint
b Promote your Business
‘.‘ Marrate a Document
b
e
i Create a Talking White Paper
Merger
h Upload a Video
i Narrate your Product Demo
QAM1 Lead Follow-Up: Marketing... PROC DATASETS; The SWiss ... ’a Make a Photo Album
tozer MacMicro SAS Global Forum 2011 Add Voice to your Pictures
716 views 502 views 433 views
@ Produce a Podcast
Be the first to rate Be the first to rate Be the first to rate ? Share your Expertise
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How to Measure
Success of Video

Jim Kukral




How To Measure Success?

Standard Analytics Such As...

* Video views (plays)

* Embeds (reach)

* Watch for spikes & correlate to events/promotions/mailings, etc.
* Google blended search results

Advanced Tools...

* YouTube Insights
* Google Analytics
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How To Measure Success?

Conversions, Conversions, Conversions...

* ROl is what matters

* Use video on landing pages

* Test, test, test!

* Calls to action during video (lower third) (annotations)

* Calls to action at end of video (Fiverr.com & Animoto.com)
* Use special tracking link and/or coupon code (bit.ly)

* Add video to your local page

* Ask for video testimonials
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How To Measure Success?

Standard Analytics Such As...

* Video views (plays)

* Embeds (reach)

* Watch for spikes & correlate to events/promotions/mailings, etc.
* Google blended search results

Advanced Tools...

* YouTube Insights
* Google Analytics
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Thank youl!
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