
We may make statements regarding planned or future development efforts 
for our existing or new products or services or statements regarding management's 
expectations for future growth. These statements are not intended to be a promise 
or guarantee of future availability of products, services, features, or expected growth, 
but merely reflect our current plans based on factors currently known to us. 
These planned and future development efforts may change without notice. 
Purchasing decisions should not be made based on reliance on these statements.

These statements are being made as of today, September 7, 2022, and we assume 
no obligation to update these forward-looking statements to reflect events that 
occur or circumstances that exist or change after the date on which they are made. 
If this presentation is viewed after this date, these statements may no longer 
contain current or accurate information.



The Age of the















Disconnects
creating a gap 

to growth



Connects  
closing the gap 

to growth

Disconnects
creating a gap 

to growth



Companies are struggling with

Disconnected
systems

1



What is the biggest pain point for your business?

Disconnected 
Systems and Data

Difficulty
Engaging 
Prospects

Growth
Slowing
Down

Decreasing 
Organic 
Traffic

Ineffective 
Buying 
Process

Lack of Comm. 
& Collab.

Between Teams

Lack of Depth 
in Customer

Relationships

Very / Extremely Painful

Source: HubSpot Market Research Problem Statement Validation Survey (Apr 2022)



242 SaaS
apps today

The average company has

Source: Productiv - The State of SaaS Sprawl 2021 Report





Ineffective.

Stuck.

Inefficient.



Disconnected 
point solutions 
are not the solution



We rely on each other for

Support



45%
fewer interactions 

at work

57%
fewer social 

activities

Lack of

Human Connection

Source: www.octanner.com/global-culture-report/2022/executive-summary.html



People are

Disconnected
from each other

2







community 
in good times and 
not-so-good times

People crave



Companies are

Disconnected
from their customers
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Disconnected
CustomerDigital fatigue Distrust

+ =



We are in

Overload mode



65%

Google searches 
ended without

a click

40%

Fewer responses
to sales emails

-1.6%

Average blog
growth rate

Source:  Animalz Benchmark Report 2021, Sparktoro 2020



PRI     ACY
is queen







will not work
in this new world

Old go-to 
market strategies 



Disconnected
Systems

People
Customers





Management
Customer



Management
Customer



You need more than data …You need context

You need more than content …You need connection

You need more than contacts …You need community



Growth Strategy





Attract

Be first to the party 
with first party data

Diversify your 
distribution



Engage
Earn that open rate

Bring context to
your conversations



Delight

Make buying 
a breeze

Give customers 
channel choice



Optimize for 
Customer 
Connection

Be first to the party with first party data

Diversify your distribution

Earn that open rate

Bring context to your conversations

Make buying a breeze

Give customers channel choice



C   nnected Applications

C   nnected Platform

C   nnected Community



C   nnected
Applications



C   nnected
Platform

Commerce-Powered CRM
Data Reporting Automation Content Messaging Payments

C   nnected
Applications



C   nnected
Community

Commerce-Powered CRM
Data Reporting Automation Content Messaging Payments

Network Marketplace Academy

C   nnected
Platform

C   nnected
Applications



Best in class
Best in connectio
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Website Visitors
58b





Ad
Effectiveness

Global
Economy

Revenue
Growth
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Faster Route
Available





Platform 
and Applications



Platform 
and Applications

Community



Platform 
and Applications

Community



Privacy
Changes

Marketing 
Fatigue

Search and Ads 
Effectiveness Declining

!

!

!



Marketing 
Campaigns





Loom Builds Demand 
Generation Campaigns 
With HubSpot CRM

Faster



Marketing 
Campaigns

LIVE













Customer Journey
Analytics





Customer Journey
Analytics

NOW IN PRIVATE BETA

PUBLIC BETA IN OCTOBER







3%

of companies have
data that meets basic

quality standards

40%

of all ops time 
is spent cleaning and 

preparing data

60%

of CRM data 
goes unused



Data that is



Crafted Data
Management

















Crafted Data
Management

PUBLIC BETA

CLEAN, CLEAR AND CONNECTED



Teams 
want to

view the 
data









Customize
the CRM





Customize
the CRM

PUBLIC BETA



Something is 

Missing



Connected 

Payments



Payments



Easy to

Purchase





Easy to

Pay





Easy to

Connect





Payments
LIVE



Community

Commerce-Powered CRM

Data Reporting Automation Content Messaging Payments

Network Marketplace Academy

Platform

Applications





hubspot.com/new 





@dharmesh

Grow Better With Community
Connect the Dots



Greetings, fellow humans.



In Person



In Person In Pajamas



I’m @dharmesh.



Ankleshwar,
Gujarat





disconnected



connect



Community
Matters

0



A dot.
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8 45 am:











Brian Halligan Me



growmance



Market unto others as 
you would have them 
market unto you.

The

of Inbound Marketing:



HubSpot and 
INBOUND!

Happy

th



My own dot.
Sohan







me



you?



You belong.



You belong.
You have value.



You belong.
You have value.

You matter.



Crisis of Disconnection Community



The Power of a 
Professional Community

1



inbound
=

ledvalue growth



The Evolution Of Value Led Growth



Sales Led 
Growth

The Evolution Of Value Led Growth



Sales Led 
Growth

Consultation

The Evolution Of Value Led Growth



Marketing Led 
Growth

Sales Led 
Growth

ContentConsultation

The Evolution Of Value Led Growth



Marketing Led 
Growth

Product Led 
Growth

Sales Led 
Growth

Content CodeConsultation

The Evolution Of Value Led Growth



Community Led 
Growth

Connection

The Evolution Of Value Led Growth

Marketing Led 
Growth

Product Led 
Growth

Sales Led 
Growth

Content CodeConsultation



Crafting The
Ideal Community

2



I
Identity



DI
Diversity



D EI
Engagement

growmance



D E AI
Action



D E A LI
Learning



D E A L
Making a Professional Community

I
Identity Diversity Engagement Action Learning



Where We’re 
Headed

3



A peek behind the curtains





Don’t bring an umbrella to a brainstorm.  ~Ted Lasso





Software Content Community



Software Content Community



Software Content Community



Software =

Success

as a Service 



Breathe.









Network Marketplace

Academy

Identity, 
Discovery & 

Engagement

Learning

Action



Academy Blog

Customers

Partners

Podcasts

INBOUND Event

100,000+

10 million+

10 million+

7,000+

150,000+

450,000+





Dream

Iterate small

big







Apps

AcademyCommunities

INBOUND Marketplace





connect.com/member/dharmesh





Let’s all connect ...



,
@dharmesh

Thank you
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