HUBSPOT AS A PLATFORM:

3 BIG OPPORTUNITIES
FOR AGENCIES

Scott Brinker | VP Platform Ecosystem
@chiefmartec
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Will marketing technology continue to evolve at this
rate? Probably

Scope explosion Total
CUStomer Mqueﬂng
Pace of innovation Experience
Drive to differentiate @\ //>
N

Anyone can play all digital or Sales

digitally- | Customer
enabled Service
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THEBDRUM News Creative Works Awards Drum Network Jobs Contributor Network Events Research Studios RAR Our Products Sections z= Sign In

THE.I'HI'"IM' ) Europe v Join The Drum+

NEWS IN DEPTH OPINION INTERVIEWS CASE STUDIES WHITEPAPERS WEBINARS VIDEO TOPICS =

. The Drum+
Empowering you.

knowledge power pack

Ogilvy continues ‘next chapter’ with launch
of 900-person global martech ‘center of
excellence’ mom

Are you one of the UK's top women in
digital? Nominations now open for The
Drum's 50 Under 30

Bennett Bennett

The Drum+

Empowering you.

Join today to access your
knowledge power pack




5,000,000

SMBs with Employees
in the US

FORBES



Number of Paid SaaS Subscriptions per Company

Source: Blissfully, 2018 Annual SMB SaaS Trends Report
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DELIVER VALUE TO
CUSTOMERS WITH

THE
PLATFORM
APPROACH

Centralized customer data.

Choice — but curated choice.

Trustworthy combinations, easily integrated.
The latest innovations & specialized solutions.

Start from anywhere, never outgrow HubSpot.



Advertising & Promotion

“— chiefmartec.com Marketing Technology Landscape (“Martech 5000")

Content & Experience

obile Apps |ReaeT

- § Interactive Content
o MADS

L2 pushed @i
PPt A

BELCH.I® @erys
,@mwa, ceroo
briX

= BoostSuite
i -
preags

S il

5 SnapApp

w 7)) SMARTLING
-— A

¥Insycle
Dasherco  Klipfolio®

SPROUTVIDED

g{é PrompterAl
CONTENT

@ GetSiteControl

QcalRail  Databero

luckycrange = Stitch

() databox (o) GrROW
(= ClearVoice ASWELL

FOMo
paperless ' )
proposal
@ TINT “Lingotek
& pronesurer I_D LeadDyno

HeIpNow
& )
@ kissmetrics 8 GATSBY TRAQR comq,s.ca

%
&,
()
2.

"/°~ Datanyze ~
's

7| TRENDEMON

o5 b
. o

o Ml
O Waiaeg
Sy e
indrL == gicksiLic ™
Copyright © 2018 Marketing Techr

Call Analytics & Management. [T ormry
TEADS 0 g

Social & Relationships Commerce & Sales

tail, Proximity & loT Mar

AT38S P

o a5 keting 188 —5 Audience/!
s e 0ot [ R

accelo= D=SSIER

.+.OrgChartHub wQopra p

cincopa N

% HelpScout < P
g brightcove:

\>vidmob @vcduord

AskNicely
Appeues J Jirg
automate.o
cclata 3 piesync
! 67UQUO
SCRIBE

i‘:‘. BedrockData “WOROPRESS

viewbix

promo

o suoay

) ZWISTIA
Proposify

Dvoice.me

wapnycustomers

m PandaDoc

¥ rambl
Revenue Conduit
@Deposi!Fix
A8 H HussHor
EYEMABINE

LEAD GENERATION

Q salesforcelQ
O aomica

I:LOQ,{L/'I:lIGHT

Wagneticone @ MeruN GUIDES
i

© Mobile

SurveyMonkey

4 °Visible
A YipYipz

yext @ wrboun

SRRt elixir

R Y U
importa wizarD
@h: & Getaccept
m LeadsBridge T Translate.. ~ MODATA
< Leadpages’

IDinstapage 6 LEADGNOME* SWOOgO’ zoomph

inkit RESULTS ‘

.
HOURSTACK  wgw
MAY 2018

il Terminus

; g
A attentive.us sendefgen

AVOIQ g w “)nova WorkCast

RETAS L Bt
S (O 2 e OGSl |* = e Pocenit
A nex 0 B e cocomicnlRe LSS

4Mobify 861
 oscontrerce o,
SHep -

aa:

8/ for details and sources

r Data Platfor

April 2018

Management




Agency
Partners

Connect
Partners




Agency Partners Connect Partners

Want to expand services to
increase retainers

New capabilities to offer,
new advisory needs

Mastertully wield prodlucts to ° Customers must apply products
Achieve amazing results for clients well to achieve results (and not churn)

Want to differentiate with Products & combinations in which
specialized capabilities experts can specialize

Trusted advisors can be a 5 Want to grow sales through
powertul sales channel a a knowledgeable channel

#PARTNERDAY18



Does your agency plan to invest in any of the following next year?

Lead generation from marketing efforts 79%

Implementing new business practices (like

Scrum, Point Based Pricing, or EOS) _ 36%
Purchasing more software for my staff to help 5
\ . 34%
deliver results for our clients
Building our own technology 21%
20%

early cancellations and protect our IP

None of the above

Other

Creating better legal contracts to prevent -
n
o

Source: Marketing Agency Growth Report 2018
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NEXTINY

inbound marketing

Home Services Success Stories Resources

Will your ideal customers
find you?

They are searching for you right now.
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NEXTINY Home Services Success Stories Resources Blog The Team Careers Contact Us

inbound marketing

HubSpot + Seventh Sense: 60% Increase in Sales Opportunities from Email Marketing
@ Published on Apr 1, 2018 9:26:00 AM by Bryan Gorman

Our ability to create value using all of the data that we had collected through HubSpot,
from our marketing and sales efforts, was becoming increasingly difficult for us as an

agency without the consolidation of data from all of our software integrations. HubSpot :
as a platform was committed to developing their integration ecosystem throughout the HUbSp t + seventh: <> sense
last few years, which has empowered us to connect information from all of the tools that

we were using for our clients.

Related Blog: How to Use Seventh Sense to Optimize Marketing and Sales
Email Efforts [VIDEO]

These connections not only help us deploy data-driven strategies, but they also create
efficiency from an operational standpoint. Instead of using 5 different softwares on 5
separate p|o‘rf0rms to imp|emenf and report our strategies, we are able to use 5 different

softwares, in sync with HubSpot and on the HubSpot platform, to run and track several

campaigns. This is valuable for us and our customers.

Challenge
Thunderbird Senior Living is a retirement community in Glendale, Arizona and one of our long-standing clients here at Nextiny. Our overall
partnership goal with Thunderbird is to continue increasing the amount of units sold in their community, while also building and nurturing a pipeline of

prospects that are considering/planning to move to the community.



Data Collected from Seventh Sense integrated with HubSpot

Contact Top Response Times - View Profile

Inbound Interactions Top Time Today
92 12 Noon
Avg Engagement (1-100) Weekly Top Time
21 Wed @ 7p
Active Weeks Engagement Level
25 Average Engagement

First Inbound Interaction

Sep 2016

Last Inbound Interaction

Feb 23rd

Recent Engagement Trend

0 points/wk

md 1a 2a 3a 4a 5a 6a 7a 8a 9a 10a 1lanoon 1p 2p 3p 4p 5p 6p 7p 8p 9p 10p 11p

Mon -1
Tue
Wed

Thu

- m
Fri
sa [ = = r
Sun 3 =

v Contact Top Times

Contact Top Response Times [

Monday: 6 PM
Tuesday: 6 PM
Wednesday: 7 PM
Thursday: 1 PM
Friday: 6 PM
Saturday: 12 Midnight
Sunday: 12 Noon

Weekly: Wednesday, March 28, 2018 4:00 PM

Total Inbound Interactions: 92

Marketing Engagement: Average Engagement

View less

@’ Powered by Seventh Sense

Actions ~



NEXTINY Home Services Success Stories Resources Blog The Team Careers Contact Us

inbound marketing

Planning for Tuture Success: Call Tracking, Video Markieting, and Sales Enablement
Now that we have been able to prove a substantial ROI, we are consfonﬂy odop'ring our processes to include more services to increase our

inbound marketing success. One of the biggest and most recent implementations we have made is the addition of the HubSpot and CallRail

integration to track people who call through the website.

Call Tracking

Often the older generations are known for using websites as an online
brochure, they visit to find the phone number and call directly. Before, we 5%

were not able to track these visitors unless they came back to the website

4%

and identified themselves at a later date. Even after ’rhey identified

themselves, we were still getting an inaccurate portrayal of their journey BEGINNING OF
, v | CALLRAIL
through the funnel as we had no way of tracking them through the system IMPLEMENTATION

to see that they had called initially. We tested call tracking with CallRail in
one of their sister retirement communities, and with this new information 2%
now ovoi|0b|e, we have seen the lead conversion rate double in the past

months. Because of this, we expect to see a higher rate for closed customers e

in the coming months. These were leads that were being generated and IIII IIII
0%
assisted by the websife, but because of the nature of the audience we were Sep 2016 Dec 2016 Mar 2017

not a ble fo h’OCI‘( H']em Unﬁl now. *Graph represents CallRail success from Sarasota Bay Club's sister retiement community
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Software w Pricing Resources w Partners

Apps for Agency Services
Program

Bringing Partner Communities Together To Help Them Grow Better:
Agency Partners get to expand their service offerings with free Connect Partner software.

Connect Partners get access to HubSpot's agency reseller channel.

About the Program

We've worked closely with some of our top HubSpot Connect Partners to provide HubSpot Agency Partners the
opportunity to deliver more value to their clients through access to Connect software for free. As an agency, whether you
decide to dabble in video marketing for your clients or provide a webinar services package, this program aims to help you
expand on your existing retainers by providing more diverse value to your clientele. As a HubSpot integration partner, this
program will open up a whole new reseller channel for you with our top tier agencies.

About




Available now for platinum and diamond agency partners

-@} DepositFix

E-COMMERCE

LIVE CHAT

D3 SSIER

seventh®®sense

CUSTOMER SUCCESS

CONNECTOR

Sigatr

¥ rybbon

EMAIL

2= BedrockData

i*‘Ef’}gj@zu()u() Eventbrite

enthusem

O Atomic Al

SOCIAL MEDIA EVENT AND WEBINARS

AQWILR

7= Translate.cm

CONTENT

Kiipfolio®

) databox

wQopra

ANALYTICS AND DATA

..........
. .

......
. R

(/ Hubspit \\
y |*PLATINUMS/

CERTIFIED AGENCY /4
. PARTNER

/) Hubsppt
* DIAMOND « l

\.\ CERTIFIED AGENCY /
L\ PARTNER /4
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Resources to get you started

Agency Service Primers

Vie beree teamed up with our intecration partners 0 creste these ecucational rescurces to help you plan senvices that can

be weanped arcund their scitwars solutions

wpol page: Gesing staned with ag=ncy senvice primers, for pesking imerezt (content you we lexning)
bottom sectico: link to directory cavegary page - how to download the sofware itse {apply that leaming by doanlasding)

Design Wizard Agency
Service Primer

By partnering with Diasign Wirard, your
agency can cler dients high qualiy
brarced visusl content at a low cost.

Read Now

T Translateom

Translate.com Agency Service
Primer

By partnering with Transkste.com, your
sgency can ofer dients contert that is
translsted ina up to 37 diflerent
lsnguages.

Read Now

~ Stitch

Stitch Agency Service Primer

Ey partnering with Stitch, your agency can
chfer dients senices for mszembling data
from many sources.

Read Now

Agency Aap Cornection CTA

ﬂeacwb

Beacon Agency Service
Primer

By parsnenng with Beacon, your sgency
can afler cients content upgrades to
complement their blooging strategy.

Reod Now

msalesmsg

Salesmsg Agency Service
Primer

By parsnering with Safesmeg, your agency
can afler cients SMS and MMS
messagng for marketing, sales, 2od
CuEtommer ZippoTt.

Read Now

Shakr Agency Service Primer
By parinering with Shakr, your sgencycan
ofer dients profezicral videos Jor sodisl
media

Reod Now

seventh™ sense

Seventh Sense Agency
Service Primer

By partvering with Seventh Sense, your
agency can offer Cients enhanced emal
marketing and sales enablement senices.

Read Now

) databox

Databox Agency Service
Primer

By partnering with Diatabox, your sgency
can affer chents reperiing on and
anslyring pedforrance across many
hware tock.

Read Now

¥ BedrockData

Bedrock Data Agency Service
Primer

By parinering with Bedrock Data, your
agency can offer dients advanced
anahysis and reperting ca key
pedarmance metrics

Read Now

Agency Service Primer for
briX + HubSpot

Interested in expanding your service offerings? Learn more about the services you can offer your

clients with InboundLabs and its briX + HubSpot integration

By partnering with briX, your agency can offer:

o A user friendly drag and drop environment for building HubSpot pages
o Website pages built in less time

Plus, it will all be integrated with your client's HubSpot CRM.

What is the service?

A drag and drop HubSpot page creator to build websites and landing pages with no coding.

Agencies that partner with briX will be able set themselves apart from the competition by offering a powerful drag and

drop environment to create HubSpot pages. This is how it can help your clients grow their business:

image and increases conversion rates.

o Extend and change sites faster - briX allows you to create and change pages with no code, which results in reduced

cost and accelerated time to market.

briX

inbQundlabs

Build higher impact sites - briX allows you to create a uniquely customized narrative and style, which improves brand

#PARTNERDAY18



NEW RESOURCES

|dentitfy

Category

Best Fit

Good Fit

Bad Fit

Customer size, current
visits/leads/customers through

website

Size of organization or volume of
traffic is not relevant. Lucky Orange
is scalable to any size website.
Large organizations can have
minimal traffic to the site, as well as
small companies can generate a lot
of traffic, so not pertinent to
identifying viability.

Size of organization or volume of
traffic is not relevant. Lucky Orange
is scalable to any size website.
Large organizations can have
minimal traffic to the site, as well as
small companies can generate a lot
of traffic, so not pertinent to
identifying viability.

Size of organization or volume of
traffic is not relevant. Lucky Orange
is scalable to any size website.

Large organizations can have
minimal traffic to the site, as well as
small companies can generate a lot
of traffic, so not pertinent to
identifying viability.

Business Characteristics (biz
model, sales model, sales cycle,
size of dedicated sales and
marketing teams, current tech
stack/marketing investment etc)

Contact Characteristics (title?,
knows inbound marketing?, etc)

Any agency or business who's site or
clients focus on lead gen, direct
response, e-commerce, or brand
building through creating additional
pageviews or time on site.

Contacts typically work on customer
service, technology, media buying, or
analytics teams.

Title often include: CIO, CTO,
Analytics, media buyers, UI/UX,
Engineers, Product owners,Inbound
specialists, etc.

Any agency or business who's site
or clients focus on lead gen, direct
response, e-commerce, or brand
building through creating additional
pageviews or time on site.

Contacts typically work on
customer service, technology,
media buying, or analytics teams.

Title often include: CIO, CTO,
Analytics, media buyers, UI/UX,
Engineers, Product
owners,Inbound specialists, etc.

A site with no agenda, not looking
to monetize the site, not looking to
improve any sort of KPI, or
performance metric.

People without the ability to add
java script code to their websites.

#PARTNERDAY18
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HUbSa\;‘%t Developers API DOCS  COMMUNITY  GET FEATURED

It's Time to B

Create powerful integrations for §

Log into your account




= Soltedseone

WANT STRATOSPHERIC MARKETING RESULTS?

PLEASE, PREP
FOR TAKE OFF.

We're not just a digital marketing agency. We're a
super-charged jet engine for acceleration and

business growth. We eat rocket fuel for breakfast.

TALKTO US OUR WORK




4 elixir Home Services Partners Hubspot Integrations References Blog Contact JoinUs! Q

Align Your Buyer's Journey!

Configure options and estimate the cost of your ‘ Optimize campaign success with HubSpot to SAP

HubSpot integration C4C and ByDesign integration

Check if we can connect your system to HubSpot . Bi-directional data and process integration, out-of-the-box .



‘ elixir

Home

| Microsaft
£ Dynamics

with CRMs

Connect HubSpot with SAP, Oracle, or
many CRMs, custom systems & apps.
Give valuable lead intelligence to your
sales teams and feed information back
to marketeers with a bidirectional data
and process integration.

Services

Partners  Hubspot Integrations

HUBSPOT INTEGRATIONS

‘ -

MOBILE APPS

‘ with e-Commerce

Use our plug-and-play connector to
synchronize customer and order
information from e-commerce tools
like PrestaShop to HubSpot. Tailor your
re-marketing efforts by leveraging carts
& customer purchase history.

References

CUSTOM SYSTEMS

Blog Contact JoinUs! Q

)

PrestaShop

Bullhorn

‘ with Google Maps

Visualize your HubSpot contacts on a
map to get geographical insights on
your marketing successes. Then, create
lists to drive your campaigns by
countries, personas & many other
criteria. Join the beta program:
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Bottle your secret sauce?

» -

*\ Lead generation

-y o "Market dlffeg htiation
;ﬂf" /;- ﬂjﬁentlon .

N New [ of usiness




Home briX

briX -

Create HubSpot Pages in Less
Time With No Coding

briX allows you to drag and drop modules to build more pages in
less time. The integration utilizes the Startup Framework template
that is available on the HubSpot marketplace and includes more
than 100 components. You don't need a coding background -

briX can be used by anyone!

This integration requires both briX and HubSpot. Learn more.



inb®undlabs

ABOUT SERVICES v APPS v CONTENT +

O

Superpowers

A Diamond Partner in your quest for new frontiers.

Highly converting HubSpot websites and landing pages
Engaging 10x content and emails that wow

Sales enablement and CRM integration |

360 analytics to power your operation

Smarter SEO that tops SERPs

TALKTO US



EYE MAG I NE CASE STUDIES SERVICES v RESOURCES BLOG ABOUT US REQUEST CONSULTATION

L=

Relationship Marketing & eCommerce
Growth Agency That Delivers Marketing &
Sales Success

lavone

RRRRRRR

LET'S TALK ABOUT YOUR BUSINESS

%
)



Home Magento by EYEMAGINE

EYEMAGINE +

Ecommerce, Connected

EYEMAGINE'S Magento connector for HubSpot increases online
sales from new customers and loyalty from existing customers.
The connector passes all customer data and attributes from your

Magento store into HubSpot.

Connect

This integration requires both Magento by EYEMAGINE and HubSpot. Learn more.

#PARTNERDAY18



a g roove Why Groove? Services Technologies \Work About Us Resources Let's Connect
A

BigCommerce Enterprise
Magento

HubSpot

Shopify Plus

WordPress

BigPr.es

HubShop.ly

ELEVATED
PERFORMANCE

We build marketing and technology solutions for ‘

ecommerce and lead generation businesses.

GET A FREE ASSESSMENT




‘E HUBSHOP.LY Features Platforms Pricing Resources Blog REQUEST A DEMO SIGN UP FREE!

Leverage customer and order data from your eCommerce site with HubSpot's powerful suite of
inbound marketing and reporting tools to drive more revenue online.

START FREE TRIAL

[ 14 Day Free Trial ]

CORE FEATURES




ONEFIREE @ ABOUT SERVICES v BLOG CONTACT CAREERS

zzzzzzzzz

Search
Consulting

Sales Enablement
Development

HubSpot

Your digital partner for
online marketing|

# BARD  JREMER

CATERPILLAR m W opticaL b

MOTOROLA PR W ELERE




platform that lets you take your
products anywhere, while also
generating leads and analytics.




INCREASE ROI: DIGITALLY
SHOWCASE YOUR PRODUCTS

Have your entire product line available at your next
trade show or event by using AR & VR technology. Build
augmented Reality and Virtual Reality experiences
quickly and affordably while actively measuring the
results of your experience.

#PARTNERDAY18



®00 < o HubSpat

"5”..’ 0 T o Tem ™
CAPTURE LEADS & TRACK —

Abovt joha Sk

BEHAVIOR WITHIN HUBSPOT =~ ST

December 2017

. . . o o
Don't let leads slip away. Yuso instantly captures -

information about your lead and sends it to the o o 002737 . % e
HubSpot Timeline, so marketing and sales can take o i Seasr e i
action. Track potential customer interest, taking the M U ——
right actions at the right time to turn leads into ek S
customers. - o
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HubSpot builds horizontal apps for generalist users

to drive broad platform adoption.
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HubSpot builds horizontal apps for generalist users

to drive broad platform adoption.
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Our Pledge to Partners:

1. Transparency
2. Respect
3. Choice
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