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Congrats! You've Listed {Or Updated}
Your App on HubSpot’s App Marketplace.

Now What?
l




HubSpt

What Do You Get

When Your Marketing
Team Goes To Market
Around Your App
Partnership With HubSpot?

When you go-to-market with your
app partnership with HubSpoft,
your marketing efforts get @
significant boost:
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@ Targeted Lead Generation

You'll attract businesses already committed to an inbound methodology, leading
to higher quality leads and more efficient marketing spend.

Q "Better Together"” Storytelling

Clearly articulate how your app enhances HubSpot's capabilities, creating a more
compelling value proposition and directly addressing customer pain points within
their existing workflows.

|~ Massive Audience Access

Your app gains a dedicated, high-visiblility listing on the HubSpot App
Marketplace. This puts your solution directly in front of HubSpot's 248,000+
customers who are actively seeking complementary tools.

. Enhanced Credibility

Being a "HubSpot Certified App" or listed on the Marketplace signals trust and
quality to potential customers. HubSpot's endorsement reduces perceived risk
and builds confidence in your solution.
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Share the news with
the world about your new
HubSpot integration
through Marketing.
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Create a series of tailored email campaigns focusing on the benefits
of HubSpot integration. You can segment these based on opportunities,
prospects, etc.

- Email free users of your products about the HubSpot integration
to drive sales meetings and pipeline generation.

« Email prospects of your products about the HubSpot integration
to drive sales meetings and pipeline generation.

Develop in-app notification campaigns to reach HubSpot users directly
in your product.

Display ads to drive users to install the integration.

 Display ads to drive sales meetings and pipeline generation
with HubSpot users.

Design onboarding emails specific to known HubSpot customers
who have installed the integration.

« Leverage this endpoint to learn who's installed/using your app
and use UTM codes to see whos clicked your OAuth link.

Account Based Marketing Campaigns to HubSpot users.


https://docs.google.com/document/d/1iby5nLu1hYTJvtMImQsZhfG13EQOuePkZdtpeyeupGo/edit?usp=sharing
https://developers.hubspot.com/docs/api/measuring-app-performance
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HubSpot

Craft Your Joint Value Proposition with

HubSpot to tell the “Better Together” story App Partner

Review our prep pack here to understand how your tool ties into Pl'ep PZ\CI(
HubSpot’s offerings, and the value the integration adds to Crafting Your Joint Value Proposition
HubSpot users.

This “Better Together” story should be the foundation for the
marketing, sales enablement, and customer success stories you
share with prospects, leads, and existing customers.
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https://drive.google.com/file/d/109jXssfNU9I7Tlu_FKHOGlWg4GpfIpwC/view?usp=sharing
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Identify Who In Your
Database Uses HubSpot
to Drive Adoption With
Our Shared Customers

Leverage technographic tools like
ClearBit, Apollo, ZoomInfo, Breeze Al,
etc. to identify which of your customers
use HubSpot.

Send them targeted emails to drive
adoption of the integration, making
your tools stickier in their workflow anad

driving more value, usage, and retention.
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! Clearbit
by HubSght
Paypay
D
@y Translated in real-time
Domain Employees
paypay.ne.jp 1,250
Type ndustry
Subsidiary Payments
I!
Parent NAICS
SERVI| z-holdings.co.jp 522320, 522210
|
A v Ultimate Parent Tech
BX softbank.jp Bluekai, Salesforce
Pubmatic, +11

PayPayk

AViiEE ar even pay your bills.

Data for leads, contacts, and accounts

Enrich every single record

Global coverage across every country, in any
language.

Starting with the most precise data sources, we then
incorporate all other available sources to offer you the optimal
combination of accuracy and coverage.

)

4 slack
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Find Out Who’s
Installed Your App
To Send Them A Post-

Install Email Series

Inspect your OAuth Tokens to see
everyone who’s installed your app.

This will help you find the right contacts
to send your Post-Install Email Series
to, ensuring quick time to value and
preventing churn.
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inspecting HubSpot OAuth Tokens

When an app is installed in a Hubspot customer’s account the integrator can inspect the
OAuth access and refresh tokens generated during the OAuth install flow for additional
HubSpot account and user details using the following Managing tokens endpoints:

GET /oauth/vl/access-tokens/{token}
GET /oauth/vl/refresh-tokens/{token}

The endpoints return the following information about the tokens:

user_id - HubSpot user who installed the app

hub_id - HubSpot account Id the app is installed in

user - Email address of the user who installed the app

scopes - Approved scopes/permissions associated with the account/token
hub_domain - Domain associated with the connected HubSpot account
client_id - From the app that generated the OAuth token for the account
token_type - Identifying if the token is a refresh or an access token
expires_in - Tokens lifetime in seconds
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Create quick time-to-value with educational content around how
customers can use the integration right away. Educate them on best
practices and examples on how to get started

Use Case Content

Onboarding (HRLES Onboarding -—- —- _
b Ei SMB, a

2 Send vl Adtiare < | D3 Creoe tnk Ations -+ D 4 Owate v Aations - © 5 Cream vom Astions <
The Vault ¢ e

Sena e el Aurameted Tow Reminders Create \atk Renegoge Dest hame with e Croote Souk “Review current hevk inetruc. Croate sank Maview e account fer errary”
£ % comae pusociered wit the el All Ve GPPrOGEN” ant 33 1 10 Dl Gwner Tiona™ e v 115 e ene ‘ond eusgn it 10 Oval owner
contects

Create the right M - | oot met
Arrows plan for

Create the right Arrows plan Identify and support customers
o for each customer segment stuck in onboarding
eaCh CUStomep T pe—— Made by Arrows Made by Arrows

segment i = =

Steal this HUbSpOt workflow to I T —————— (a mem——— Customer Success
automatically segment your customers sl b i

and create an Arrows plan based on that ‘400
Foe =

Armran Correms Phave oo

Automatically move customers

Use this template in Arrows through your onboarding records for customer success
pipeline in HUbSpOt Made by Arrows
Made by Q Arrows

Arrows Vault Example
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https://arrows.to/templates
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Here are our marketing
best practices
for app partners.
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Publishing a press release | @ busnesswr

A BERKSHIRE HATHAWAY COMPAMNY

] , ] ] ] LearnUpon Joins the HubSpot App Marketplace to Help
c Review HUbS poT's Brandi ng Guidelines m Companies Better Scale Customer and Prospect Learning
Capabilities
© Utilize HubSpot’s Press Release Template for App Partners. share @ X © = &
PHILADELPHIA--(BUSINESS WIRE)--LearnUpon, a powerful, yet easy-to-use LMS championing
e When Comple-l-e, Shd re The Con-l-en-l- Wl-l-h your App PC] r-l-ner learner-centric experiences and results-focused support, today announc?d its LMS is_now lislted in
the HubSpot App Marketplace. As a HubSpot app partner, LearnUpon will go further in helping
M G ndger G nd SU bm |-|- you r P reSS Releo Se TO companies educate and engage customers at scale through learning.

With this new integration, HubSpot customers can connect their CRM with LearnUpon’s LMS,

partnercommsreview@hubspot.com for approval.

enabling them to manage and deliver onboarding and product training to prospects and
customers in an automated, customer-friendly way. The integration also equips businesses with
data to better understand the impact of their training and illustrate the ROl of engaging with their

@ Publish and tag HubSpot! esmersalsele

"Offering great customer experience is core to how we operate here at LearnUpon,” said Brendan
Noud, CEO of LearnUpon. “We're thrilled to be a partner of HubSpot's ecosystem, who values
customer experience just the same, and we value our ability to partner together to help companies
build and strengthen long-term customer relationships that fuel growth through learning.”
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https://www.hubspot.com/partners/app/branding-guidelines
https://docs.google.com/document/d/1LBl-FfJ75Y3198uJQu6ZtfVFnsxceXhZzGct5WJJhbA/edit?__hstc=20629287.b7fa3a65a32016f9ba406eb20a08562c.1665687074100.1674483664485.1674493157384.134&__hssc=20629287.4.1674493157384&__hsfp=2061426584
mailto:partnercommsreview@hubspot.com
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Posting the news on
social channels

Post the news of your launch on LinkedIn,
Twitter, Facebook and other social channels

and tag HubSpot.
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p 65,390 followers
b 4mo - ®

Hubba hubba!#

Our NEW integration with HubSpot adds ClickUp actions to the HubSpot
workflow builder.«s

Plus, we've added a new modal for sharing Spaces and completely revamped
our Public API website!

https://bit.ly/3E8jjls

Feature Release 2.147

HubSpot Integration

n NEW FEATURES Sy

01 HubSpot Integration Brand Campagn Lt

AT Lo

New Sharing Modal for Spaces

New Public APl Website

res

ClickUp Example

Oneflow + Follow
14,461 followers
1mo - ®

Still creating and sending contracts manually?

If you're spending time drafting contracts, copy-pasting details, and chasing
signatures, it's time to rethink the process.

With Oneflow in HubSpot Workflows, you can automate the entire flow:

Automated proposal sending - When a deal reaches the “"Proposal” stage, a
contract can be generated, pre-filled with deal details, and sent for signing—
without extra steps.

Contract renewals — Expiring contracts can be identified, renewal agreements
can be sent automatically, and account managers can be notified if follow-up is
needed.

No-touch sales - When a customer fills out a form, a quote can be generated
and sent, and follow-ups like DPAs can go out automatically.

Orders can be contract-ready instantly — Automatically create orders based
on form submission on your website.

With automation, teams can reduce administrative tasks and keep deals moving
forward smoothly.

Check out the slideshow for a closer look or read the
article: https://Inkd.in/d3kQ6Gv7

Oneflow x Hubspot - 6 pages

Integrations

Use cases
for HubSpot

Worhkflows with
Oneflow



https://www.linkedin.com/posts/clickup-app_release-2147-activity-6981729453315960832-ULxZ?utm_source=share&utm_medium=member_desktop
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©) owler

Feature Release "‘*

Sending an internal 5 lermax:
& external product 55> HUbSPBL

TT " Get tracking on HubSpot!
nOTIfI CCITIOI‘\ It’s Official: Owler Max for HubSpot is

What are you waiting for? Activate the
HubSpot integration under Settings to Live!

gCI }O ur L UcC ky O ran g e d ata I n )’ our Power up your sales team’s success with Owler news and data - inside your HubSpot! Your sales

team now has an actual sales command center, giving them everything they need to prospect,

UTiIize HUbSpOT,S “HOW 1.0,, On pUShing O HUbSpOt CRN1 Inslaﬂﬂy engage and sell successfully in one place.
Successful inTernal prOd UC_I_ nOTifiCOTion here. It features tasks automatically created and assigned to reps as real-time events happen, a set-

it-and-forget-it system, and reasons to reach out delivered directly to you.

Learn more

Send an external product launch email to
customers, include new app in upcoming

' ifi ' Less Searching,
newsletter or do an in app notification. . L ucky Orange In App Nofification g

With our new HubSpot Integration, you can:

« Streamline your sales process - no more hopping through apps for info, it is all in one

place
« Get visibility in your team’s productivity and lead follow up
« Make cold call and cold email personalization easy

Simplify your sales team’s job, pump up your revenues, and slash your outreach time with one
click... Connect now.

Learn More

Owler Newsletter
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https://blog.hubspot.com/marketing/how-to-create-a-product-launch-email-outlines-templates
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Create educational content or video about the integration

Pu b|lShIﬂg content or medla to publish in your learning tools, blog or post on youtube.

v RollWorks

Level Up ABM & Shorten Your Sales
Cycles with HubSpot + RollWorks

(© MaY 1, 2024

&
@ Cody Kloock siare ] ¥ & in nt% I atlon
® ®
If you've been seeing the phrase "Account-Based Marketing” everywhere, it's for good reason. ABM is the go-to rlentatlon

marketing strategy for B2B businesses that want to shorten the lifecycle of leads in their pipelines, align their

= %@( % ® lucky orange
(™

( & )] -

And it works—especially in combination with a HubSpot + RollWorks Integration, and Inbound Marketing
strategies because it:

RollwWorks Blog Example Lucky Orange Video Example
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https://www.rollworks.com/resources/blog/level-up-abm-with-hubspot-and-rollworks
https://www.youtube.com/watch?v=15M1dB8j8y0

HubSpdt

Your homepage and partner pages

=)

Who else hit it off with Typeform?

matlchimp

App Partner Example: Typeform
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Typeform

Include HubSpot’s Logo on homepage and audit
website for areas mentioning partners to add HubSpot

Products ~ Templates ~ Integrations ~ Resources ~ Pricing Enterprise ~ Careers

Integrations that -
banish busywork
Sync responses to Google Sheets. N afg ;“*:" \/é

Ping people in Slack when
someone fills out your survey. Sit
back and watch your work flow.

See all integrations ( é\"@ @



https://www.typeform.com/
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. Highlight your app with HubSpot and grow adoption
Your App DlreCTOI‘y or MOl’keprce via your integrations partner page.
q Hootsuite* Q Apps Categories Log In
Featured Apps
=1
(o)

Synapview HubSpot Audiogram

App Partner Example: Hootesuite
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https://apps.hootsuite.com/
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Create a HubSpot Page on your website to link your app

A SpeCiﬂC Partner que listing and highlight the value proposition of the integration.

7 ClickUp

Q@ The everything app,for work.

(5 GRAVITY FORMS

Manage leads
with Gravity
Forms and
HubSpot

Take advantage of HubSpot's powerful CRM and

Connect your
HubSpot & ClickUp
workflows.

Deliver customer value faster, streamline

operations, and be more productive with a

seamless integration between your HubSpot CRM
and ClickUp.

marketing platform to help grow your email list and

support your marketing, sales, and customer service

‘()

activities.
'
App Partner Examples: Gravity Forms App Partner Examples: ClickUp
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https://www.gravityforms.com/hubspot/
https://clickup.com/integrations/hubspot
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A Discount Sign Up Page

Distribute and drive new users to your

tools and your HubSpot integration Aircall Exclusive Offer
by offering a discount sign up page for HubSpot Customers

TO CQI IeC'l' quds. Sign up for an Aircall annual contract and get 2 months free plus
a complimentary 1-hour consultation with a preferred Aircall +
HubSpot Solutions Partner to help you get the most out of your
integration.*

By submitting the information, | confirm that | have read and acknowledged Aircall’s Privacy Policy.
Aircall's sales representative may contact me to introduce and discuss with me the Aircall product.

A

App Partner Examples: Aircall
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A aircoII+HUbe>§6t

Already an Aircall customer? You may be eligible for
20% HubSpot Pro or Enterprise with HubSpot's
exclusive offer for Aircall customers.

Check out the offer here



https://aircall.io/p/hubspot-offer/
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Running Paid Ads

Highlight your integration with HubSpot through an ads
network like Google, LinkedIn or others to drive awareness

of your new HubSpot app.

« Leverage HubSpot’s “The Ultimate Guide to PPC Marketing”
to get started and see examples.

« Follow these steps to request trademark approval before
running your paid ads campaign.
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HubSpht Blogs v  Newsletters v Videos v  Podcasts v

How to Build Pay-per-Click
Marketing Campaigns [+
Best PPC Platforms, Tools,
and Software]

Learn the fundamentals of PPC and how to integrate it

into your marketing.

Written by: Christina Perricone

HOW TO USE GOOGLE ADS [FREE TEMPLATE]

The Uhimate - A Beginner’s Guide to PPC Advertising

il
Download Now

Resources v



https://blog.hubspot.com/marketing/ppc
https://www.hubspot.com/partners/app/branding-guidelines
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GROW CREDIBILITY BY

Certifying your application

Once you have been in the HubSpot App Marketplace for 6+

months with 60+ active users, you can apply to certify your app.

 This allows our tfeam to do a full quality assurance review of the
app, provide feedback on improvements and then mark your
app with a “certified” badge once complete.

« Certifying your app helps instill trust from users that the
iIntegration has been vetted by both teams.
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HUBSPOT CERTIFIED APP

HubSpot reviews every app before
listing it in the Marketplace.
To be certified, an app has to pass an
extra technical review by HubSpot's
team of developers.


https://developers.hubspot.com/docs/api/applying-for-app-certification
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OTHER WAYS TO GROW ADOPTION

Running/Sponsoring
an Event

Showcase your integration with
HubSpot by leveraging in person
and virtual events.

« Run a thought leadership webinar
or demo to showcase your integration
with HubSpot.

« Sponsor HubSpot’s annual event,
INBOUND.

* Include HubSpot in your event
calendar.
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https://www.inbound.com/sponsors

HubSpdt

Check out more resources here:

© 12 Ways to Drive Awareness and Adoption
of Your HubSpot Integration

© 5 Tips For Optimizing Listings In HubSpot's
App Marketplace

© App Partner Resource Center
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https://developers.hubspot.com/blog/5-tips-for-optimizing-an-app-listing-in-the-marketplace
https://developers.hubspot.com/blog/how-to-bring-your-app-to-market
https://www.hubspot.com/partners/app/resources

Thank You



