
How to Search for a Flickr Photo

Go to Advanced SearchGo to Advanced Search

Then search for CC licensed photosThen search for CC licensed photos



Where Do You Get Ideas?

• Everywhere
Keep a list• Keep a list

• When you learn something, 
flesh it out

• Check your email outbox!
• Ask your readers



Write Great Headlines



How to Write Great Headlines

• Write the headline before the article
Imagine the reader on’t see the article• Imagine the reader won’t see the article

• Surprise people
• No spelling errors!
• Use your keywordsUse your keywords



Key #4: Sustain It

Flickr Photo: michalo



Pick a Publishing Schedule

• Once a week? Every Monday 
and Wednesday?and Wednesday?

• Stick to it
• The goal is to build up a body 

of keyword-rich content 
(create an asset)



Different Ways of  Doing Posts

• Email interviews
Video inter ie s (conferences office isitors• Video interviews (conferences, office visitors, 
clients)

• Guest posts from people with similar blogs
• “Best of” lists
• “How we do it” posts



Should I Hire People?

It depends.
ProsPros:

• You don’t have to do the work
• You hire a “professional writer”

Cons:
• Nobody knows your business like you do
• You don’t build your personal reputation
• You don’t participate in the conversation



Key #5: Spread It

Flickr Photo: felipearte



Think of  Blogging Like a Job Search

Would you sit at home and wait for a call?



Take Comments Seriously

• Make sure you comment back
Find o t ho the people are• Find out who the people are
• Follow their links
• Subscribe to their blog follow them on Twitter• Subscribe to their blog, follow them on Twitter

Use these links



Publish on Social Media

• Post directly• Post directly
• Post via twitterfeed.com automatically

• Post to your status
• Post automatically via a feed to your fan or 

profile page
Also consider LinkedIn, other sites.so co s de ed , o e s es



Where Do You Link to Your Blog?

• Your homepage
• Press releases
• Business cards
• Email signatures• Email signatures



Engage People; Stay on Their Radar

• Write posts that link to or 
follow up on biggerfollow up on bigger 
bloggers’ radar screens

• Most people do Google or 
Technorati searches for 
their name, so they’ll see 
your post



Agenda

I. Why Blog?
II. Five Keys to a Successful Blog

1. Pick Your Target Personas1. Pick Your Target Personas
2. Create a Mix of Posts
3 Write Great Posts3. Write Great Posts
4. Sustain It
5 Spread It5. Spread It

III. How to measure your blog



Metric #1: Subscriptions

• A measure of you blog’s total reach
• A “sticky” number



Metric #2: Pageviews

Great for media sites selling display advertising• Great for media sites selling display advertising
• Potential problems for your business:

• Doesn’t measure RSS
• Weak measure of engagement
• What’s the business value of a “view”?



Metric #3: Comments

Q tit ti l d i di t f t• Quantitatively, a good indicator of engagement
• Qualitatively, a great way to listen to market



Metric #4: Inbound Links

• Measure the SEO impact of your blog
• An indicator of your blog’s role in outside conversations



Metric #5: Conversions



What Does HubSpot Do?
It’s a software system that helps you get found by 
more visitors, generate more leads online, and , g ,
measure all your inbound marketing efforts.

Search Marketing 
Tools

Social Media Tools

Tools

Blogging & CMS Tools



Thank You!

Learn more about HubSpot:
htt // H bS t /Dhttp://www.HubSpot.com/Demo

Free tools:
htt //G d

Rick Burnes

http://Grader.com

Inbound Marketing Manger
HubSpot

Facebook: http://www.facebook.com/people/Rick-Burnes/512433884
LinkedIn: http://www.linkedin.com/in/rickburnesed p // ed co / / c bu es
Twitter: http://twitter.com/rickburnes




